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ABSTRAK 

 

Semakin banyaknya bisnis ritel yang terbentuk membuat pilihan yang 

ditawarkan peritel kepada konsumen menjadi lebih bervariasi, sehingga 

konsumen ingin melakukan pencarian variasi dalam berbelanja. Penelitian ini 

bertujuan untuk mengetahui pengaruh optimum stimulation level, store 

environment dan variety-seeking behaviour terhadap spurious loyalty yang 

dimoderasi positive affect pada Carrefour Surabaya. Dalam penelitian ini, kelima 

variabel tersebut dianalisis menggunakan analisis structural equational modeling 

melalui uji normalitas, uji validitas, uji reliabilitas, uji kecocokan model 

struktural dan uji hipotesis dengan program LISREL 8,8. Objek penelitian ini 

ialah pelanggan toko Carrefour Surabaya. Jumlah sampel yang digunakan dalam 

penelitian sebanyak 110 responden. Teknik sampling menggunakan purposive 

sampling. Hasil penelitian menunjukkan bahwa store environment berpengaruh 

positif terhadap positive affect dengan demikian hipotesis 1 diterima. positive 

affect berpengaruh positif terhadap variety-seeking behaviour dengan demikian 

hipotesis 2 diterima. store environment tidak berpengaruh positif terhadap 

variety-seeking behaviour dengan demikian hipotesis 3 tidak diterima. optimum 

stimulation level berpengaruh positif terhadap variety-seeking behaviour dengan 

demikian hipotesis 4 diterima. variety-seeking behaviour berpengaruh positif 

terhadap spurious loyalty dengan demikian hipotesis 5 diterima. 

 

Kata Kunci: store environment, optimum stimulation level, variety-seeking 

behaviour, positive affect, spurious loyalty 
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ABSTRACT 

 

Increasing number of retail businesses is making a choice offered 

retailers on consumers become more varied, so that consumers want to search 

variations in shopping. The aims of this research are to identify the impact of 

optimum stimulation level, store environment and variety-seeking behaviour on 

spurious loyalty moderated possitive affect at Carrefour Surabaya. In this 

research, five variables were analyzed use structural equational modeling 

analysis with normality test, validity test and reliability test with LISREL 8,8 

program. The object of this research is consumer at Carrefour Surabaya. Total 

sample used of research were 110 respondents. Technique sampling use 

purposive sampling. The result of research show that store environment 

influence on positive affect, therefore first hypothesis was supported. Second, 

The result of research show that positive affect influence on variety-seeking 

behaviour, therefore second hypothesis was supported. Store environment 

doesn’t have influence on variety-seeking behaviour, therefore third hypothesis 

was not supported. Optimum stimulation level influence on variety-seeking 

behaviour, therefore fouth hypothesis was supported. Variety-seeking behaviour 

influence on spurious loyalty, therefore fifth hypothesis was supported. 

 

Keywords:   store environment, optimum stimulation level, variety-seeking  

behaviour, positive affect, spurious loyalty


