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ABSTRAK 
 

Saat ini pakaian atau dunia fashion (Apparel) sangat dekat dengan 

kehidupan masyarakat, dimana penampilan merupakan hal yang dianggap 

penting bagi masyarakat terutama bagi para generasi Y, karena penampilan 

dianggap sebagai suatu gambaran dari identitas diri. Penelitian ini bertujuan 

untuk menganalisa faktor-faktor yang mempengaruhi perilaku belanja 

konsumen pada produk Apparel di Tunjungan Plaza Surabaya. Variabel 

yang dianalisis dalam penelitian ini adalah Window Display, Mannequin 

Display, Floor Merchandising, Promotional Signage, Group Reference, 

Family  Influence, Roles and Status, Pekerjaan dan Situasi Ekonomi, Life 

Style, Personality,  Motivasi, Persepsi, Pembelajaran, serta Belief and 

Attitude. 

Penelitian ini menggunakan jenis penelitian studi analisis dengan 

pendekatan asosiatif kuantitatif, serta pengambilan data melalui proses 

penyebaran kuesioner dengan 100 responden. Objek penelitian ini adalah 

konsumen produk Apparel di Tunjungan Plaza Surabaya, dengan 

menggunakan metode purposive sampling.  Analisis Faktor Eksploratori 

digunakan dalam menganalisis data. Dari hasil penelitian yang telah 

dilakukan, menunjukkan bahwa terdapat 3 (tiga) faktor baru berdasarkan 

nilai eigen lebih dari 1 yaitu Faktor Experience, Faktor Stimulus, dan Faktor 

Situasional. Faktor Experience terdiri atas variabel Mannequin 

Display,Floor Merchandising, Group Reference, Family  Influence, Roles 

and Status, Life Style. Faktor Stimulus terdiri atas variabel Promotional 

Signage, Motivasi, Persepsi, Pembelajaran, Belief and Attitude. Faktor 

Situasional terdiri dari variabel Window Display, Personality, Pekerjaan dan 

Situasi Ekonomi. 

 

Kata Kunci: Apparel, Perilaku Belanja Konsumen, Floor   

Merchandising 
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ABSTRACT 

Currently the clothing or fashion (Apparel) is very close to 

people's lives, in which appearances are considered important for society, 

especially for the generation Y, because the appearance is considered as a 

description of the identity. This study aimed to analyze the factors that 

influence consumer shopping behavior towards products Apparel in 

Tunjungan Plaza Surabaya. The variables analyzed in this research is 

Window Display, Mannequin Display, Floor Merchandising, Promotional 

Signage, Group Reference, Family Influence, Roles and Status, Employment 

and Economic Situation, Life Style, Personality, motivation, perception, 

learning, and Belief and Attitude. 

This research use type of research study with associative approach 

quantitative analysis, and data collection through the process of 

questionnaires with 100 respondents. The object of this research is 

consumer products Apparel in Tunjungan Plaza Surabaya, using purposive 

sampling method. Exploratory factor analysis is used to analyze the data. 

From the research that has been done shows that there are three (3) new 

factor based on the eigenvalues over 1 are Experience Factor, Stimulus 

Factor,  and   Situational factor. Experience factor consists of variable 

Mannequin Display, Floor Merchandising, Reference Group, Family 

Influence, Roles and Status, Life Style. Stimulus factor consists of variable 

Promotional Signage, motivation, perception, learning, Belief and Attitude. 

Situational factors consist of variable Window Display, Personality, 

Employment and Economic Situation. 

 

Keywords: Apparel, Consumer Shopping Behavior, Floor Merchandising 

 


