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ABSTRAK

Saat ini masyarakat sangat butuh informasi, baik dari berbagai sumber
seperti media elektronik dan media cetak, sekarang ini pengguna
smartphone sangat banyak karena perangkat ini sangat mudah digunakan
dan dibawa kemana-mana untuk mengakses informasi, semakin banyaknya
pengguna semakin banyak pula toko-toko handphone yang bermunculan
salah satunya adalah Erafone. Penelitian ini bertujuan untuk menganalisa
faktor-faktor yang mempengaruhi perilaku belanja konsumen di Erafone
Tunjungan Plaza Surabaya. Variabel yang dianalisis dalam penelitian ini
adalah Employee Nature, Merchandise Display, Store Atmospheric, Store
Opening, Employee Merchandise Knowledge, Store Cleanliness, Store
Checkout Time, Reference Groups, Family, Role and Status, Age,
Profession, Education dan Income.

Penelitian ini menggunakan populasi seluruh orang yang pernah
berbelanja di Erafone Tunjungan Plaza Surabaya dan diambil sampel
sebanyak 100 responden, selanjutnya pengambilan data melalui proses
penyebaran kuesioner. Objek penelitian ini adalah konsumen toko Erafone
di Tunjungan Plaza Surabaya, dengan menggunakan metode purposive
sampling. Analisis Faktor Eksploratori digunakan dalam menganalisis data.
Dari hasil penelitian yang telah dilakukan, menunjukkan bahwa terdapat 4
(Empat) faktor baru berdasarkan nilai eigen lebih dari 1 yaitu faktor 1
(Shopping Experience) terdiri dari Employee Nature, Store Cleanliness,
Employee Knowledge, Merchandise Display, dan Store Checkout Time.
Faktor 2 (Purchase Booster) terdiri dari Reference Group, Family, Role and
Status, dan Store Atmosphere. Faktor 3 (Pekerjaan)terdiri dari Income dan
Profession. Faktor 4 (Kesesuaian Pelayanan Toko) terdiri dari Age, Store
opening dan Education.

Kata Kunci: Perilaku Belanja Konsumen, Employee Nature,
Merchandise Display, Store Atmospheric, Store Opening,
Employee Merchandise Knowledge, Store Cleanliness, Store
Checkout Time, Reference Groups, Family, Role and
Status, Age, Profession, Education dan Income
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ABSTRACT

It is the people really need the information, either from a variety of
sources such as electronic media and print media, today's smartphone users
very much because the device is very easy to use and carry anywhere access
to information, the increasing number of users more and more also stores a
cell phone sprung one of which is Erafone. This study aimed to analyze the
factors that influence consumer shopping behavior in Erafone Tunjungan
Plaza Surabaya. The variables analyzed in this study is the Employee
Nature, Merchandise Display, Store Atmospheric, Store Opening, Employee
Knowledge Merchandise, Store Cleanliness, Store Checkout Time,
Reference Groups, Family, Role and Status, Age, Profession, Education and
Income.

This study uses the entire population of people who shopped on
Erafone Tunjungan Plaza Surabaya and taken a sample of 100 respondents,
the data collection through questionnaires. The object of this study is that
consumers shop Erafone in Tunjungan Plaza Surabaya, using purposive
sampling method. Exploratory factor analysis is used to analyze the data.
From the research that has been done shows that there are 4 (four) new
factor based on the eigenvalues of more than 1 ie factor 1 (Shopping
Experience) comprised of Employee Nature, Store Cleanliness, Employee
Knowledge, Merchandise Display, and Store Checkout Time. Factor 2
(Purchase Booster) consists of a Reference Group, Family, Role and Status,
and Store Atmosphere. Factor 3 (Jobs) consists of Income and Profession.
Factor 4 (Compliance Services Shop) consists of Age, Store opening and
Education.

Keywords: Consumer Shopping Behavior, Employee Nature,
Merchandise Display, Store Atmospheric, Store Opening,
Employee Knowledge Merchandise, Store Cleanliness, Store
Checkout Time, Reference Groups, Family, Role and Status,
Age, Profession, Education and Income


