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Analisis Pengaruh Price Consciousness dan Comparison Shopping
Terhadap Store Patronage Motives Konsumen
di Pusat Grosir Surabaya (PGS)

ABSTRAK

Harga menjadi salah satu pertimbangan konsumen untuk
melakukan pembelian. Harga menjadi bahan pembanding konsumen dalam
berbelanja sehingga terdapat dua kelompok konsumen yaitu comparison
shoppers ~ dan non-comparison shoppers. Dua kelompok tersebut
menyebabkan perbedaan dalam store patronage motives. Tujuan penelitian
ini adalah untuk mengetahui pengaruh antara price consciousness dan
comparison shopping dan mengetahui pengaruh comparison shopping
terhadap store patronage motives.

Desain penelitian ini adalah penelitian kausal yaitu menjelaskan
hubungan sebab akibat yaitu pengaruh dari price conscioueness terhadap
comparison shopping dan pengaruh comparison shopping terhadap: store
patronage motives. Variabel penelitian meliputi : price consciousness,
comparison shopping, dan store patronage motives. Jumlah sampel
penelitian sebanyak 150 sampel dan teknik analisa data menggunakan
analisa regresi sederhana dan analisa ANOVA.

Temuan penelitian ini menunjukkan bahwa terdapat pengaruh
price consciousness terhadap comparison shopping sehingga semakin tinggi
price consciousness maka comparison shopping yang dilakukan konsumen
semakin tinggi. Terdapat perbedaan store patronage motive berdasarkan
tingkat comparison shopping yang dilakukan oleh konsumen. Untuk itu,
comparison shopping memiliki pengaruh terhadap store patronage motive
karena kelompok non comparison shopping maupun comparison shopping
secara umum membedakan store patronage motive konsumen.

Kata Kunci: ~ Price  Consciousness, Comparison  Shoppers, Non-
Comparison Shoppers, Store Patronage Motives
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Analysis The Impact Of Price Consciousness and Comparison
Shopping Towards Store Patronage Motives Consumers
at Pusat Grosir Surabaya (PGS)

ABSTRACT

The consumer have various attitude characteristic of towards price.
The attitude showing have association with ths comparison shopping, and
the comparison shopping have the association with store patronage motive.
The purpose of this research is to identify the difference comparison
shopping towards store aptronage motive.

This research is descriptive research which explain the difference
price consciousness towards comparison shopping and the difference
comparison shopping towards store patronage motive. The number of
sample is 150 samples and the data anlysis technique by ANOVA.

The result of this research showing that there is impact price
consciousness towards comparison shopping, so the increase of the price
consciousness cause the increasingly of comparison shopping. There is
difference store patronage motive based on comparison shopping. So, the
comparison shopping have impact towards store patronage motive because
the consumer wich compare the shopping differ store patronage motive.

Keywords: Price Consciousness, Comparison Shoppers, Non-
Comparison Shoppers, Store Patronage Motives
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