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ABSTRAK 

Perkembangan bisnis ritel di Indonesia saat ini sedang berkembang, 

para peritel sering bersaing untuk menarik minat konsumen untuk berbelanja. 

Para peritel sekarang dengan kemajuan teknologi membuat para peritel 

beralih menggunakan ritel online. Para peritel online melakukan berbagai 

cara untuk membuat ritel online mereka menjadi di kenal oleh konsumen dan 

dapat menimbulkan niat pembelian para konsumen tanpa harus 

menghawatirkan tentang adannya resiko.  

Ritel Online hadir untuk memenuhi kebutuhan konsumen dalam 

berbagai macam kebutuhan seperti fashion, sepatu, dan lain-lain. Penelitian 

tersebut merupakan penelitian kasual yang bertujuan untuk mengetahui 

hubungan information quality, perceived privacy protection, perceived 

security protection, third party seal, perceived risk dan purchase intention. 

Populasi penelitian ini adalah semua orang yang pernah melakukan transaksi 

online dan jumlah sampel penelitian ini adalah 153 responden yang di sebar 

melalui Google Form. Penelitian ini menggunakan teknik analisis SEM 

dengan bantuan Lisrel 8.70. 

 

Kata Kunci: Information Quality, Perceived Privacy Protection, Perceived 

Security Protection, Third Party Seal, Perceived Risk, Purchase Intention. 
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ABSTRACT 

The development of retail business in Indonesia is growing, retailers 

often compete to attract customers to shop. The retailer now with advances 

in technology make the switch to using online retail retailers. The online 

retailers do a variety of ways to make their online retailing became known by 

consumers and can lead to buying intentions of consumers without worrying 

about the risk. 

Online retail is here to meet customer needs in a wide range of needs 

such as fashion, shoes, and others. The study is a casual study aimed to 

determine the relationship of information quality, perceived privacy 

protection, perceived security protection, third-party seal, perceived risk and 

purchase intention. The study population was all the people who never 

conduct online transactions and the sample size of this study was 153 

respondents in the scatterplot through Google Forms. This study using SEM 

analysis techniques with the help lisrel 8.70. 

Key Words: Fashion Involment, Store Atmosphere, Positive Emotion, 

Impulse Buying. 

 

 

 

 

 


