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ABSTRAK 

Penelitian ini adalah penelitian kausal untuk mengetahui efek store 

image, product signatureness dan quality variation terhadap purchase 

intention produk private label Alfamart di kota Surabaya. Data penelitian 

ini data primer, yang didapatkan dengan penyebaran kuisioner yang 

dianalisis  dengan  regresi linear berganda dengan SPSS. Hasil penelitian ini 

menunjukkan store image berpengaruh positif dan signifikan terhadap 

purchase intention, product signatureness berpengaruh positif dan 

signifikan purchase intention dan quality variation berpengaruh positif dan 

signifikan purchase intention. Berdasarkan hasil penelitian ini disarankan 

Alfamart dapat memperbaiki beberapa komponen seperti sikap pegawai 

sehingga dapat meningkatkan purchase intention produk private labelnya. 

Untuk penelitian selanjutnya dapat dilakukan di kota lain dengan jumlah 

responden yang lebih besar.  

 

Kata kunci : store image, product signatureness, quality variation, purchase  

intention, private label 

 

 

 

 

 

 

 

 

 

 

 



 

ABSTRACT 

This research is causal research to determine the effects of store image, 

product signatureness and quality variation toward purchase intention 

Alfamart private label on Surabaya. The research data is primary, obtained 

by distributing questionnaires and analyzed with multiple linear regression 

with SPSS. The results of this study indicate store image positive and 

significant effect on purchase intention, product signatureness positive and 

significant effect on purchase intention and quality variation and significant 

negative effect on purchase intention. Based on the results of this study 

suggested Alfamart can improve some components such as the attitude of 

employees so as to increase private label product purchase intention. For 

further research can be conducted in another city with a larger number of 

respondents. 

 

keyword : store image, product signatureness, quality variation, purchase  

intention, private label 

 


