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CHAPTER V 

CONCLUSION AND SUGGESTION 

5.1 Conclusion 

The writer arrives at the conclusion that magazines 

have their own perspective that they want to exhibit them 

to their readers. One way they assert the perspective is 

through the diction in the articles. By investigating 

certain words in the passage, one is able to know the 

position of the writers upon certain issues, whether they 

approve, disapprove or neutral in the matters. 

5.2 Suggestion 

The writer here wants to propose several suggestions 

to the foundation of Widya Mandala Catholic University, 

the lecturers, the students of English Department and the 

library. First, the writer notices the importance of 

getting the information from the native magazines of 

Eng I ish, such as Time and Newsweek, as they clo pro vi de 

the readers with valuable information concerning with the 

U.S. and world affairs. Somehow, the perspective of 

Indonesia can be viewed through American perspective only 

to regard some issues with c I earer judgment. The second 

suggestion is proposed for the lecturers, especially 

Reading I ec turers to enrich themse I ves and the students 

with the reading texts outside the textbooks . To 
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comprehend the texts better, the writer suggests that the 

lecturers read a little bit about sociology. Through this 

field, the lecturers understand the culture that creates 

such idioms used in the text. Moreover, by reading the 

magazine or newspaper articles, the lecturers, Writing 

lecturers, are able to see how the writers of the 

a r t i c 1 e s sup p o r t the i r c 1 a i m s o v e r c e r t a i n i s sues . The 

students need to read a 1 ot to enhance their reading 

ski! 1. The reading itself is not a rehearsal ski 1 I , 

rather is experiencing ski 1 1. By having a lot of 

experience in reading both text books and other sources, 

the ability to grasp the meaning and the discourse 

meaning will be improved. Carefulness in reading articles 

is certain 1 y needed as the issues brought are formed in 

accordance to the writers' own set of perspectives. 

Unless the readers are able to set their criteria in 

judging the matter, it would not be impossible for the 

readers to be carried away with the belief of the 

writers. Finally, the writer wants to emphasize the 

educational value carried by the magazines. The writer 

has found out that the university I i brary has on 1 y one 

magazine, Newsweek'; however, it should have both to be 

able to have a balance perspective upon certain matters 

since each magazine carries its own beliefs and 

principles. 
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