
engaruh Social Media
Marketing, Brand Awareness,
Dan Brand Image Terhadap

Brand Loyalty Pada J&T Express
Di Surabaya
by Monica Adjeng Erwita

Submission date: 13-May-2024 05:20AM (UTC+0700)
Submission ID: 2377613195
File name: 3._Pengaruh_Social_Media_Marketing_Adjeng.pdf (95.34K)
Word count: 4981
Character count: 30936



3

5

6



1





3

5

5





1

1

4



1

1

2

3

3

4

4

6

6



1

2

3



1

2

2

4











5%
SIMILARITY INDEX

6%
INTERNET SOURCES

6%
PUBLICATIONS

2%
STUDENT PAPERS

1 1%

2 1%

3 1%

4 1%

5 1%

6 1%

engaruh Social Media Marketing, Brand Awareness, Dan
Brand Image Terhadap Brand Loyalty Pada J&T Express Di
Surabaya
ORIGINALITY REPORT

PRIMARY SOURCES

publikasiilmiah.unwahas.ac.id
Internet Source

journal.ubm.ac.id
Internet Source

simdos.unud.ac.id
Internet Source

perpus.univpancasila.ac.id
Internet Source

Andrian Wahyu Laksono, Nanang Suryadi.
"Pengaruh Citra Merek, Kepercayaan Merek,
Dan Kualitas Merek Terhadap Loyalitas Merek
Pada Pelanggan Geprek Bensu Di Kota
Malang", Holistic Journal of Management
Research, 2020
Publication

repository.ung.ac.id
Internet Source



Exclude quotes On

Exclude bibliography On

Exclude matches < 1%



FINAL GRADE

/100

engaruh Social Media Marketing, Brand Awareness, Dan
Brand Image Terhadap Brand Loyalty Pada J&T Express Di
Surabaya
GRADEMARK REPORT

GENERAL COMMENTS

PAGE 1

PAGE 2

PAGE 3

PAGE 4

PAGE 5

PAGE 6

PAGE 7

PAGE 8

PAGE 9

PAGE 10

PAGE 11

PAGE 12

PAGE 13


