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ABSTRACT

Internationally, there is increasing recognition of the importance of proper
dietary values, balanced intake of healthy food products, and obesity control levels of
information on _fat and calorie content. In this context, some beverage manufacturers
have turned to marketing their products as having fewer calories and more functional
benefits.

This research aims to prove the influence of Interest in Healthy Drink,
Self Efficacy, and Health Orientation on Purchase Intention for NUTRIBIT
products. This research is quantitative research with a purposive sampling technique.
The sample from this research was 169 pegple who lived in the cities of Surabaya and
Sidoaryjo, were aged 18 - 65 years, and bad never purchased NUTRIBIT products.
Data collection was carried out via Google fForms. The collected data was analyzed
using multiple linear regression with IBM SPSS Statistics 26 software. The collected
data was then fested using normality tests, outliers, validity and reliability tests, and
assumption tests with multicollinearity tests and heteroscedasticity tests. The results of
this research show that the Interest In the Healthy Drink variable has a positive and
significant effect on Purchase Intention. In contrast, Self Efficacy and Health
Orientation have a positive and significant effect on Purchase Intention being rejected.
It is hoped that this research can provide additional information for researchers on
similar topics and NUTRIBIT business development.

(Keywords: Interest In Healthy Drink, Self Efficacy, Health Orientation, Purchase
Intentions)
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ABSTRAK

Secara internasional, semakin banyak pengakuan akan pentingnya
nilai-nilai pola makan yang tepat, asupan produk makanan sehat yang
seimbang, dan tingkat pengendalian obesitas informasi tentang
kandungan lemak dan kalori. Dalam konteks ini, beberapa produsen
minuman telah beralih ke memasarkan produk mereka karena memiliki
lebih sedikit kalori dan lebih banyak manfaat fungsional.

Penelitan ini bertujuan unntuk membuktikan pengaruh Inserest In
Healthy Drink, Self Efficacy, Health Orientation tethadap Purchase Intention
pada produk NUTRIBIT. Penelitian ini adalah penelitian kuantitatif
dengan teknik pengambilan sampel purposive sampling. Sampel dari
penelitian ini adalah 169 orang yang tinggal di kota Surabaya dan
Sidoarjo, berusia 18 - 65 tahun, dan belum pernah membeli produk
NUTRIBIT. Pengumpulan data dilakukan melalui Goggle form. Data yang
terkumpul dianalisis menggunakan regresi liner berganda dengan soffware
IBM SPSS Statistic 26. Data yang terkumpul kemudian diuji
menggunakan uji normalitas, outlier, uji validitas dan reliabilitas, dan uji
asumsi dengan uji multikolinearitas dan uji heteroskedastisitas. Hasil dari
penelitian ini menunjukkan bahwa variabel Inferest In Healthy Drink
berpengaruh positif dan signifikan terhadap Purchase Intention diterima,
sedangkan Self Efficacy dan Health Orientation berpengaruh positif dan
signifikan tethadap Parchase Intention ditolak. Penelitian ini diharapkan
dapat menjadi informasi tambahan bagi peneliti dengan topik serupa dan
pengembangan bisnis NUTRIBIT.

(Kata Kunci: Interest In Healthy Drink, Self Efficacy, Health Orientation,

Purchase Intentions)
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