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ABSTRAK

Penelitian ini menganalisis tingkat kesadaran merek (brand awareness) Pakuwon
Mall di kalangan masyarakat Surabaya, yang diukur melalui tiga tingkatan utama:
Brand Recognition, Brand Recall, dan Top of Mind. Berdasarkan hasil perhitungan
nilai rata-rata, ditemukan bahwa nilai mean total dari ketiga tingkatan ini tergolong
tinggi. Temuan ini menunjukkan bahwa secara umum, masyarakat Surabaya
memiliki tingkat kesadaran yang tinggi terhadap merek Pakuwon Mall. Hasil
penelitian ini berasal dari data yang diolah oleh peneliti dan menunjukkan
keberhasilan strategi branding yang diterapkan oleh Pakuwon Mall di Surabaya.
Tingkat kesadaran merek yang tinggi ini menegaskan posisi kuat dan dominan
Pakuwon Mall dalam pikiran serta preferensi konsumen di Surabaya,
mempermudah mereka dalam menarik konsumen dan mempertahankan posisinya
sebagai salah satu pusat perbelanjaan utama di kota ini. Penelitian ini menekankan
pentingnya strategi branding yang efektif dalam membangun dan memelihara

hubungan positif antara merek dan konsumen.

Kata Kunci : Brand Awareness, Pakuwon Mall Surabaya
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ABSTRACT

This study analyzes the brand awareness level of Pakuwon Mall among the
residents of Surabaya, measured through three main levels: Brand Recognition,
Brand Recall, and Top of Mind. Based on the average value calculations, it was
found that the overall mean value of these three levels is categorized as high. This
finding indicates that, in general, the residents of Surabaya have a high level of
brand awareness towards Pakuwon Mall. The results of this study are derived from
data processed by the researchers and show the success of the branding strategy
implemented by Pakuwon Mall in Surabaya. This high level of brand awareness
underscores Pakuwon Mall's strong and dominant position in the minds and
preferences of Surabaya's consumers, facilitating their efforts to attract customers
and maintain their position as one of the city's main shopping centers. This study
emphasizes the importance of effective branding strategies in building and

maintaining positive relationships between the brand and consumers.

Keywords: Brand Awareness, Pakuwon Mall Surabaya
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