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ABSTRAK 

 

Agnes Belenna Winey, NRP. 1423020024. Aktivitas Corporate Communication 

dalam Pengelolaan Konten PT Gagas Energi Indonesia @pgngagas di Instagram 

 

Strategi komunikasi korporat (corporate communication) perlu melakukan 

upaya menstimulus informasi terkait produk barang dan jasa, kontak perusahaan, dan 

layanan konsumen kepada publik. Pemanfaatan platform media sosial yang 

dimanfaatkan oleh corporate communication sebagai content creator di PT Gagas 

Energi Indonesia, bertujuan untuk meningkatkan brand awaraness produk perusahaan 

di sektor gas. PT Gagas Energi Indonesia merupakan subholding gas PT Pertamina 

(Persero). Fokus bidang usaha PT Gagas Energi Indonesia berada di sektor energi gas 

bumi terkait penyaluran CNG (compressed natural gas) dan LNG (liquefied natural 

gas). Selain mengemas informasi sebagai konten, perlu dilakukan analisis interaksi 

publik di media sosial. Analisis interaksi publik di media sosial yang ditemukan, dapat 

menjadi data bagi perusahaan mengenai segmentasi audiens, ketertarikan audiens akan 

suatu konten, dan frekuensi interaksi audiens pada akun media sosial perusahaan. Hasil 

temuan di laporan kerja praktik membahas aktivitas corporate communication dalam 

pengelolaan konten di media sosial instagram, guna membentuk branding perusahaan. 

 

 

Kata kunci : Corporate communication, content creator, Gagas Energi Indonesia 

 

 

 

  



 

 

xv 

 

ABSTRACT 

 

Agnes Belenna Winey, NRP. 1423020024. Corporate Communication Activities in 

Content Management of PT Gagas Energi Indonesia @pgngagas on Instagram 

 

 

Corporate communication strategies need to make efforts to stimulate information 

related to goods and services, company contacts, and consumer services to the public. 

The utilization of social media platforms utilized by corporate communication as a 

content creator at PT Gagas Energi Indonesia aims to increase brand awareness of 

the company's products in the gas sector. PT Gagas Energi Indonesia is the gas 

subholding of PT Pertamina (Persero). The focus of PT Gagas Energi Indonesia's 

business is in the natural gas energy sector related to the distribution of CNG 

(compressed natural gas) and LNG (liquefied natural gas). In addition to packaging 

information as content, it is necessary to analyze public interaction on social media. 

Analysis of public interaction on social media can provide data for companies 

regarding audience segmentation, audience interest in content, and the frequency of 

audience interaction on the company's social media accounts. The findings in the 

practical work report discuss corporate communication activities in managing content 

on Instagram social media, in order to shape company branding. 

 

 

Keywords  : Corporate communication, content creator, Gagas Energi Indonesia 

  


