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ABSTRAK

Nathaniel Melvern Sucipto NRP 1423020044. Pengaruh Karakteristik
Event “Galaxy Mall Wedding Fair” terhadap Citra Galaxy Mall Pada Pengunjung
di Surabaya.

Penelitian bertujuan untuk memahami pengaruh karakteristik event “Galaxy
Mall Wedding Fair” terhadap citra Galaxy Mall pada Pengunjung di Surabaya.
Event “Galaxy Mall Wedding Fair” diselenggarakan sejak tahun 2016. Penelitian
memakai karakteristik event untuk mengkaji kelayakan ataupun efektivitas event
“Galaxy Mall Wedding Fair”, yaitu: keunikan, perishability, intangibility, suasana
dan pelayanan, serta interaksi personal. Sementara dalam pengukuran citra Galaxy
Mall pada pengunjung memakai elemen citra perusahaan, yakni primary
impression, familiarity, perception, preference, dan position. Penelitian berjenis
kuantitatif eksplanatif untuk memahami pengaruh variabel X terhadap variabel Y.
Kajian dilakukan dengan survei melalui kuisioner berskala Likert untuk
mendapatkan data. Penelitian ini memiliki pengaruh yang signifikan mengenai
pelaksanaan event “Galaxy Mall Wedding Fair” terhadap citra Galaxy Mall pada
Pengunjung di Surabaya.

Kata kunci: Event, Citra Perusahaan, Galaxy Mall Wedding Fair, Galaxy Mall,
Pengunjung di Surabaya

XVii



ABSTRACT

Nathaniel Melvern Sucipto NRP 1423020044. The Influence of the
Characteristics of the "Galaxy Mall Wedding Fair" Event on the Image of Galaxy
Mall among Visitors in Surabaya.

The research aims to understand the influence of the characteristics of the
"Galaxy Mall Wedding Fair" event on the image of Galaxy Mall among visitors in
Surabaya. The "Galaxy Mall Wedding Fair" event has been held since 2016.
Research uses event characteristics to examine the feasibility or effectiveness of
the "Galaxy Mall Wedding Fair" event, namely: uniqueness, perishability,
intangibility, atmosphere and service, and personal interaction. Meanwhile,
measuring the image of Galaxy Mall among visitors uses company image
elements, namely primary impression, familiarity, perception, preference and
position. Explanatory quantitative research to understand the influence of variable
X on variable Y. The study was carried out using a survey using a Likert scale
questionnaire to obtain data. This research has a significant influence on the
implementation of the "Galaxy Mall Wedding Fair" event on the image of Galaxy
Mall among visitors in Surabaya.

Keywords: Event, Company Image, Galaxy Mall Wedding Fair, Galaxy Mall,
Visitors in Surabaya
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