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ABSTRAK 

 
 

Yohanes Yoel Triadi NRP. 1423020017. Aktivitas Produser dalam Proses Produksi Iklan di IDN 

Picutres Jakarta 

 

 

Industri iklan di era digital ini mengalami perkembangan yang pesat, memberikan 

kemudahan bagi masyarakat untuk mengakses informasi tentang suatu produk di mana 

pun dan kapan pun. Dalam mengolah konten dan memproduksi sebuah acara tentu 

diperlukan kerjasama tim yang baik antar kru. Salah satunya adalah peran asisten 

produser yang cukup esensial demi kelancaran berjalannya suatu acara. Tugas seorang 

Production Assistant (PA) sering bervariasi dari berbagai komersial, tetapi pada dasarnya 

tanggung jawab utama PA adalah untuk membantu produser, sutradara, dan anggota lain 

dari tim produksi. Alan Wurtzel menguraikan prosedur kerja untuk memproduksi 

program siaran televisi, disebut sebagai Four Stage of Television production. Keempat 

tahapannya adalah pre production, production, dan post production. Tugas yang diberikan 

kepada asisten produser adalah merapikan story deck, melakukan pengecekan kata 

terhadap script yang dikirim, mengeprint call sheet, serta mencari referensi video dan 

gambar untuk iklan komersial.  

 

Kata Kunci : Producer Assistant, IDN Pictures, Iklan Komersial 
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ABSTRACT 
 

 

 

Yohanes Yoel Triadi NRP. 1423020017. Producer Activities in the Advertising Production 

Process at IDN Picutres Jakarta 

 

The advertising industry in this digital era is experiencing rapid development, making it 

easy for people to access information about a product anywhere and at any time. In 

processing content and producing an event, good teamwork between the crew is certainly 

required. One of them is the role of assistant producer which is quite essential for the 

smooth running of an event. The duties of a Production Assistant (PA) often vary from 

commercial to commercial, but essentially a PA's primary responsibility is to assist the 

producer, director, and other members of the production team. Alan Wurtzel outlines the 

working procedures for producing television broadcast programs, referred to as the Four 

Stages of Television production. The four stages are pre production, production, and post 

production. The tasks given to assistant producers are tidying up the story deck, word 

checking the scripts sent, printing call sheets, and looking for video and image references 

for commercial advertisements. 

 

Keywords: Producer Assistant, IDN Pictures, Commercial Advertising


