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ABSTRAK

DOVAN MITCHELL TJOANDA NRP. 1423020131. ANALISIS ISI STRATEGI
PROMOSI DAN STRUKTUR PESAN PROMOSI SMARTPHONE MELALUI
AKUN INSTAGRAM @PstOre_surabayaa Dan @bstore_surabaya

Penelitian ini ingin melihat bagaimana perbandingan strategi promosi smartphone yang
dilakukan oleh Pstore dan Bstore di Instagram dengan melihat dari 4 indikator bauran
pemasaran yaitu Produk, Harga, Orang, dan Promosi. Serta Strukturpesan promosi.
Penelitian ini berfokus pada fenomena strategi promosi dan struktur pesan promosi
smartphone pada @PstOre_surabayaa dan @bstore surabaya. Fenomena ini diangkat
karena adanya perbandingan yang signifikan, kedua toko smartphone ini yang dimana
sama-sama dimiliki oleh artis terkenal. Maka dari itu, toko smartphone harus dapat
menjadikan produknya dapat menarik konsumen dengan menggunakan strategi
promosi dan struktur pesan promosi. Analisis isi komparatif ini di pilih untuk
mengetahui perbandingan gambaran strategi promosi dan struktur pesan promosi yang
dilakukan oleh kedua toko smartphone. Objek dalam penelitian ini yaitu analisis isi
komparatif strategi promosi dan struktur pesan promosi smartphone. Subjek yang
digunakan adalah media sosial Instagram pstore dan bstore yakni @PstOre surabayaa
dan @bstore surabaya. Penelitian ini menggunakan metode analisis isi dengan.
Pendekatan yang digunakan yaitu kuantitatif dan menggunakan jenis penelitian
deskriptif-komparatif. Hasil penelitian menunjukkan bahwa Pstore melibatkan semua
indikator yang diidentifikasi, sementara Bstore tidak menerapkan seluruh indikator
tersebut, Bstore Indonesia tidak menerapkan sales promotion. Dalam struktur pesan,
baik Pstore maupun Bstore menekankan pesan one-sided, menggunakan teknik
penyajian pesan secara anti-climax, dan menerapkan prinsip Primacy dalam
penyusunan pesan. Kesimpulannya, keduanya sama-sama menerapkan teknik secara
eksplisit. konsistensi unggahan Pstore (304) lebih tinggi daripada Bstore (100), dengan
implikasi bahwa konsistensi dalam membagikan unggahan promosi dapat memberikan
dampak positif bagi perusahaan.

Kata Kunci : Analisis isi, Komparatif, Strategi Promosi, Struktur Pesan Promosi,
Pstore, Bstore
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ABSTRACT

DOVAN MITCHELL TJIOANDA NRP. 1423020131. CONTENT ANALYSIS OF
PROMOTIONAL STRATEGIES AND STRUCTURE OF SMARTPHONE
PROMOTIONAL MESSAGES THROUGH INSTAGRAM ACCOUNTS
@PstOre_surabayaa AND @bstore_surabaya

This study wants to see how the comparison of smartphone promotion strategies
carried out by Pstore and Bstore on Instagram by looking at the 4 indicators of the
marketing mix, namely Product, Price, People, and Promotion. As well as the structure
of promotional messages. This study focuses on the phenomenon of promotional
strategies and the structure of smartphone promotional messages on
@PstOre_surabayaa and @bstore_surabaya. This phenomenon was raised because of
the significant comparison between these two smartphone stores, which are both
owned by famous artists. Therefore, smartphone stores must be able to make their
products attract consumers by using promotional strategies and promotional message
structures. This comparative content analysis was chosen to determine the comparison
of the description of promotional strategies and promotional message structures
carried out by the two smartphone stores. The object of this research is a comparative
content analysis of promotional strategies and the structure of smartphone
promotional messages. The subjects used are pstore and bstore Instagram social
media, namely @PstOre_surabayaa and @bstore_surabaya. This research uses the
content analysis method with. The approach used is quantitative and uses descriptive-
comparative research. The results show that Pstore involves all the indicators
identified, while Bstore does not apply all the indicators, Bstore Indonesia does not
apply sales promotion. In the message structure, both Pstore and Bstore emphasize
one-sided messages, use anti-climax message presentation techniques, and apply the
Primacy principle in message structuring. In conclusion, both apply the technique
explicitly. Pstore's upload consistency (304) is higher than Bstore's (100), with the
implication that consistency in sharing promotional uploads can have a positive impact
on the company.

Keywords: Content Analysis, Comparative, Promotion Strategy, Promotional
Message Structure, Pstore, Bstore
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