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ABSTRAK 

Elvira, Anastasya Bella. NRP. 1423020026. Kepuasan Gen Z Dalam Menonton 

Konten @Cretivox di Tiktok dan Youtube Shorts 

 

Cretivox memiliki konten-konten yang diupload di dua media sosial berbeda 

dengan ciri khas yang sama yaitu, video pendek.  Pada penelitian ini,peneliti ingin 

mengetahui mengenai kepuasan Gen Z dalam menonton konten Cretivox di tiktok 

dan youtube shorts. Dengan adanya kedua media yang memiliki karakteristik 

serupa. Penelitian ini ingin mencari tau kepuasan pada kedua media ini. Penelitian 

ini menggunakan teori Uses and Gratifications. Dengan indikator variabelnya 

adalah Gratification Sought(GS) dan  Gratification Obtained(GO).  Dimana 

indikator yang digunakan  Emotional Needs, Cognitive Needs, Social Needs, 

Entertaimen Needs, dan Business Needs. Pada indikator Emotional Needs  lebih 

puas pada konten di media sosial tiktok. Untuk indikator Cognitive Needs juga lebih 

puas pada media sosial tiktok. Pada indikator Social Needs pun sama. Sedangkan, 

pada indikator Entertaiment Needs,  penonton lebih puasa pada konten di media 

tiktok. Untuk indikator Business Needs, juga lebih puas pada media sosial tiktok. 

Kepuasan  Gen Z yang menonton konten Cretivox di tiktok dan youtube shorts 

sendiri terdapat kesenjangan. Hasil menunjukkan bahwa H0 diterima dan H1 

ditolak pada kedua media dimana ini menunjukkan bahwa penonton merasa puas 

dengan konten-konten yang ada di Cretivox. Dimana kepuasan pada kedua media 

ini dalam tingkat tinggi. 

 

Kata kunci: Kepuasn. Cretivox, Tiktok, Youtube Shorts 
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ABSTRACT 

Elvira, Anastasya Bella. NRP. 1423020026. Gen Z Satisfaction in Watching 

@Cretivox Content on Tiktok and Youtube Shorts 

 

Cretivox has content uploaded on two different social media with the same 

characteristics, namely, short videos. In this study, researchers wanted to know 

about Gen Z's satisfaction in watching Cretivox content on TikTok and YouTube 

shorts. With both media having similar characteristics. This research wants to find 

out satisfaction with these two media. This research uses the Uses and 

Gratifications theory. The variable indicators are Gratification Sought (GS) and 

Gratification Obtained (GO). Where the indicators used are Emotional Needs, 

Cognitive Needs, Social Needs, Entertainment Needs, and Business Needs. In the 

Emotional Needs indicator, they are more satisfied with content on TikTok social 

media. For the Cognitive Needs indicator, they are also more satisfied with TikTok 

social media. The Social Needs indicator is the same. Meanwhile, in the 

Entertainment Needs indicator, viewers are more satisfied with content on TikTok 

media. For the Business Needs indicator, they are also more satisfied with TikTok 

social media. There is a gap in the satisfaction of Gen Z who watch Cretivox content 

on TikTok and YouTube shorts. The results show that H0 is accepted and H1 is 

rejected in both media, which shows that the audience is satisfied with the content 

on Cretivox. Where satisfaction with these two media is at a high level. 

 

Keywords: Satisfaction. Cretivox, Tiktok, Youtube Short


