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ABSTRACT

Currently, there are many businesses that are being discussed by millennial and 3
generations, including businesses engaged in the service sector. As nowadays, many businesses have
sprung up in the service sector, for example, shoe laundry. The shoe laundry service business is no
longer foreign to urban communities. This shoe laundry competition makes business people compete
with each other to attract consumers' interest, especially for 3Cious Laundry. 3Cious Laundry is a
business engaged in shoe lanndry services. The amount of business competition in this sector makes
business actors, especially shoe lanndry services, make maximum efforts to attract consumer buying
interest. The high consumer buying interest in shoe care services can be based on several factors, such
as perceived risk and reciprocity.

The purpose of this study was to analyze the effect of perceived risk and reciprocity on
purchase intention at 3Cions Lanndry Surabaya. The survey was conducted by distributing
questionnaires 1o respondents who met the research criteria with a total sample of 143 respondents.
This research design nses quantitative methods with a sampling technique that is purposive sampling,
This study uses multiple linear regression analysis. Based on the hypothesis test used to explain the
effect of independent variables on the dependent variable, the results of the study prove that perceived
risk and reciprocity have a significant influence on purchase intention at 3Cions Lanndry.

Keywords: Perceived risk, Reciprocity, and Purchase intention
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ABSTRAK

Saat ini banyak bermunculan bisnis yang ramai diperbincangkan
oleh generasi milenial dan z, termasuk bisnis yang bergerak di sektor jasa.
Seperti dewasa ini banyak sekali bermunculan usaha di bidang jasa
contohnya laundyy sepatu. Bisnis jasa laundry sepatu saat ini tidak lagi asing
bagi masyarakat perkotaan. Persaingan Jaundry sepatu ini membuat pelaku
bisnis saling bersaing satu sama lain untuk menarik minat konsumen,
khususnya bagi 3Cious Laundry. 3Cious Laundry merupakan sebuah usaha
yang bergerak di bidang jasa Jaundry sepatu. Banyaknya persaingan bisnis
pada sektor ini membuat para pelaku usaha khususnya jasa laundry sepatu
melakukan usaha semaksimal mungkin untuk menarik minat beli
konsumen. Tingginya minat beli konsumen terhadap layanan perawatan
sepatu dapat didasari dari beberapa faktor, diantaranya seperti perceived
risk dan reciprocity.

Tujuan dari penelitian ini adalah untuk menganalisis pengaruh
perceived risk dan reciprocity terhadap purchase intention pada 3Cious Laundry
Surabaya. Survei dilakukan dengan menyebarkan kuesioner kepada
responden yang memenuhi kriteria penelitian dengan jumlah sampel
sebanyak 143 responden. Desain penelitian ini menggunakan metode
kuantitatif dengan teknik pengambilan sampel yaitu purposive sampling.
Penelitian ini menggunakan analisis regresi linier berganda. Berdasarkan
uji hipotesis yang digunakan untuk menjelaskan pengaruh variabel bebas
terthadap variabel terikat, hasil penelitian membuktikan bahwa perceived
risk dan reciprocity mempunyai pengaruh signifikan terhadap purchase

intention pada 3Cious Laundry.

Kata Kunci: Perceived risk, Reciprocity, dan Purchase intention
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