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ABSTRAK

Content Marketing sebagai bagian penting dalam dunia pemasaran terus

berkembang dan memiliki fungsi yang penting. Proses pembuatan content

marketing dari pra-produksi, produksi dan post produksi menentukan

keberhasilan konten untuk mendukung pemasaran produk. Laporan kerja

praktik ini akan membahas pengalaman penulis sebagai content creator dalam

divisi marketing communication untuk Instagram @marvellcity Surabaya.

Adapun tanggung jawab penulis mencakup pembuatan content marketing,

editing, upload hingga evaluasi konten setiap bulan selama 30 hari masa kerja

praktik.

Kata kunci : Content Marketing, Content Creator, Marketing

Communication, Instagram
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ABSTRACT

Content Marketing as an important part in the world of marketing continues to

grow and has an important function. The process of creating content

marketing from pre-production, production and post-production determines

the success of content to support product marketing. This practical work report

will discuss the author's experience as a content creator in the marketing

communication division for Instagram @marvellcity Surabaya. The author's

responsibilities include creating content marketing, editing, uploading and

evaluating content every month for 30 days of practical work.

Keywords: Content Marketing, Content Creator, Marketing

Communication, Instagram
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