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ABSTRAK  

Penelitian ini bertujuan untuk menguji signifikansi pengaruh positif kualitas pelayan, 

harga dan WOM terhadap keputusan pembelian pada Pilang Jaya Mas Digital Printing 

Caruban. Sampel yang digunakan dalam penelitian ini sebanyak 100 responden dengan 

teknik purposive sampling. Teknik analisis data menggunakan regresi linier berganda. 

Hasil penelitian menemukan bahwa variabel kualitas pelayanan, harga dan WOM 

berpengaruh signifikan dan positif terhadap keputusan pembelian pada Pilang Jaya Mas 

Digital Printing Caruban.  Nilai koefisien determinasi (R2) sebesar 0,309 artinya 30,9% 

variabel keputusaan pembelian dipengaruhi oleh variabel kualitas pelayanan, harga dan 

WOM, sedangkan sisanya 69,1% dipengaruhi oleh variabel-variabel yang tidak diteliti 

dalam penelitian ini.  

 

Kata Kunci : Kualitas Pelayan, Harga, WOM, Keputusan Pembelian
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THE INFLUENCE OF SERVICE QUALITY, PRICE, AND WOM ON 

PURCHASE DECISION 

(Empirical Study on Consumers of Pilang Jaya Mas Digital Printing Caruban) 

 

ABSTRACT 

This study aims to examine the significance of the positive influence of service 

quality, price and WOM on purchasing decisions at Pilang Jaya Mas Digital 

Printing Caruban. The sample used in this study were 100 respondents with 

purposive sampling technique. The data analysis technique used multiple linear 

regression. The results of the study found that the variables of service quality, price 

and WOM had a significant and positive effect on purchasing decisions at Pilang 

Jaya Mas Digital Printing Caruban. The value of the coefficient of determination 

(R2) of 0,309 means that 30,9% of the purchasing decision variables of service 

quality, price and WOM, while the remaining 69,1% are influenced by variables 

not examined in this study. 

 

Keywords: Quality of Service, Price, WOM, Purchase Decision 
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