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Halaman Motto 

 

 

 

“We grew up learning to cheer on the underdog, 

because we see ourselves in them. 

 

We stem from a root planted in the belief 

that we are not what we were called. 

We are not abandoned cars stalled out 

and sitting on a highway. 

And if in some way we are, 

don’t worry, 

we only got out to walk and get gas. 

We are graduating members from the class of 

fuck off we made it 

not the faded echoes of voices crying out 

names will never hurt me 

 

of course 

they did 

 

But our lives will only ever always continue  

to be a balancing act  

that has less to with pain 

and more to do with beauty.” 

 

To This Day, by Shane Koyczan 
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Ade Paramitha Setiadi. (2014). “Gambaran Perilaku Self-Disclosure di 

Social Media”. Skripsi Sarjana Strata 1. Fakultas Psikologi Universitas 

Katolik Widya Mandala Surabaya 

ABSTRAKSI 

 

 

 Pada tahun 2012 tercatat bahwa di Indonesia terdapat 61,08 juta 

orang pengguna internet, yang di mana pengguna social media mencapai 

83%. Self-disclosure di social media kerap dikaitkan dengan pengungkapan 

informasi diri yang bersifat rahasia dan intim. Namun, pada kenyataannya 

setiap orang melakukan self-disclosure dengan kualitas yang berbeda. Oleh 

karena itu, penelitian ini bertujuan menggambarkan perbedaan perilaku self-

disclosure di social media. Penelitian dilakukan pada 2 orang informan 

dengan masing-masing 1 orang significant other, dengan kriteria informan 

berada pada tahap dewasa awal dan sedang aktif menggunakan social media 

untuk kepentingan pribadi. Pengumpulan data menggunakan metode 

wawancara semi-terstruktur. Hasil penelitian menunjukkan adanya 

perbedaan perilaku self-disclosure pada tujuan penggunaan, social media 

yang  dipakai, topik self-disclosure, kontrol privasi, dan frekuensi 

pemakaian. Perbedaan tingkat self-disclosure keduanya dipengaruhi oleh 

faktor motivasi dan karateristik pribadi. Informan pertama menggunakan 

social media untuk mendapat hiburan di tengah kesibukan sehari-hari, 

sehingga tidak ada dorongan khusus baginya untuk mengungkapkan diri 

secara mendalam.  Sementara itu informan kedua menggunakan social 

media untuk mengungkapkan informasi yang lebih beragam selain untuk 

hiburan, seperti membicarakan minat dan hal-hal pribadi. 

 

Kata kunci: self-disclosure, social media 



 
 

 

Ade Paramitha Setiadi. (2014). “Self-Disclosure Behavior in Social Media” 

Bachelor Thesis 1. Faculty of Psychology Widya Mandala Catholic 

University Surabaya. 

ABSTRACT 

 

 

In 2012, there were 61,08 million internet users in Indonesia, with 

83% of them used social media. Self-disclosure in social media is often 

associated with disclosure of confidential and intimate personal information. 

However, in reality, people self-disclose different quality of information. 

Therefore, this research intended to describe the difference of self-

disclosure behavior in social media. This research involved two informants 

with one significant other each, with criteria as a young adult and actively 

using social media for personal purpose. Data collection was done using 

semi-structured interview. Results showed differences in self-disclosure 

behavior in purpose of using social media, types of social media used, self-

disclosure topics, privacy control, and usage frequency. The different 

degree of self-disclosure is influenced by motivation factors and personal 

characteristic. The first informant used social media to gain entertainment 

among daily routines, with no urge to self-disclose intimate information. 

The second informant used social media to disclose more diverse topic 

other than entertainment, such as interest and personal information. 

 

Key topic: self-disclosure, social media 

 


