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ABSTRAKSI

Penelitian ini bertujuan untuk menguji pengaruh brand community yang
terdiri atas customer product relationship, customer brand relationship, customer
company relationship, customer other customer relationship terhadap word of
mouth studi empiris pada anggota komunitas Honda cb150r streetfire se-
karesidenan Madiun. Populasi dalam penelitian ini adalah anggota komunitas
cb150r streetfire se karesidenan Madiun dengan jumlah sampel 103 orang. Teknik
pengambilan sampel proportional stratified random sampling dan simple random
sampling. Teknik analisis data yang digunakan adalah analisis regresi linier
berganda. Hasil penelitian menunjukkan  bahwa variabel customer brand
relationship, customer company relationship, customer other customer
relationship berpengaruh signifikan dan positif terhadap word of mouth,
sedangkan variabel customer product relationship tidak berpengaruh terhadap
word of mouth. Nilai koefisien determinasi sebesar 0,545 artinya 54,5% pada
variabel customer product relationship, customer brand relationship, customer
company relationship, customer other customer relationship sedangkan 45,5%
dapat dijelaskan oleh variabel lain yang tidak ada dalam persamaan model ini.
Hasil penelitian ini yang dominan berpengaruh adalah variabel customer other
cutomer relationship.

Kata Kunci : Customer product relationship, customer brand relationship,

customer company relationship, customer other customer relationship, word of
mouth
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ABSTRACT

This study aims to examine the influence of the brand community which consists
of customer product relationships, customer brand relationships, customer
company relationships, customer other customer relationships on word of mouth
empirical studies on members of the Honda CB150R Streetfire community in
Madiun residency. The population in this study were members of the CB150r
streetfire community in Madiun residency with a total sample of 103 people. The
sampling technique was proportional stratified random sampling and simple
random sampling. The data analysis technique used is multiple linear regression
analysis. The results showed that the variable customer brand relationship,
customer company relationship, customer other customer relationship has a
significant and positive effect on word of mouth, while the variable customer
product relationship has no effect on word of mouth. The coefficient of
determination of 0.545 means 54.5% in the variable customer product
relationship, customer brand relationship, customer company relationship,
customer other customer relationship, while 45.5% can be explained by other
variables that are not in the equation of this model. The results of this study, the
dominant influence is the customer other customer relationship variable.

Keywords: Customer product relationships, customer brand relationships,

customer company relationships, customer other customer relationships, word of
mouth
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