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ABSTRAK

Penelitian ini bertujuan menganalisis pengaruh green marketing strategy
terhadap intention to stay melalui attitude dan hotel image pada Hotel Bumi
Surabaya. Persaingan di bidang pariwisata terutama sektor akomodasi
memunculkan berbagai diferensiasi strategi pada bisnis tersebut. Hal ini menjadi
tantangan tersendiri bagi Hotel Bumi Surabaya untuk mampu bertahan dan
memenangkan persaingan bisnis dengan menampilkan konsep ramah lingkungan
pada bisnisnya sehingga mampu menarik sikap dan citra yang baik pada
pelanggan

Teknik pengambilan sampel menggunakan metode non-probability
sampling dengan cara purposive sampling. Sampel yang digunakan dalam
penelitian ini berjumlah 114 responden dengan karakteristik responden antara lain
merupakan responden berusia minimal 20 tahun yang berdomisili di Surabaya dan
pernah menginap di Hotel Bumi Surabaya, serta mengetahui adanya konsep green
hotel. Data dikumpulkan menggunakan kuesioner, kemudian dianalisis
menggunakan SEM dengan program Lisrel.

Hasil penelitian membuktikan bahwa green marketing strategy berpengaruh
signifikan terhadap attitude dan hotel image; attitude dan hotel image
berpengaruh signifikan terhadap intention to stay; green marketing strategy
berpengaruh signifikan terhadap intention to stay melalui attitude dan hotel image.

Saran penelitian bagi Hotel Bumi Surabaya antara lain agar melakukan
efisiensi terhadap utilitas di Hotel Bumi Surabaya sehingga tidak boros dalam
menggunakan air dan sumber energi lain; serta untuk media promosi sebaiknya
menggunakan jasa social media influencer seperti endorsement dari instagrammer
maupun youtuber.

Kata Kunci: green marketing strategy, attitude, hotel image, intention to stay
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ABSTRACT

This research aims to analyze the effect of green marketing strategy towards
intention to stay through attitude and hotel image at Bumi Hotel Surabaya.
Comepetition in the tourism sector, especially the accommodation sector
encourages the variety of differentiation strategy in the business. This is a
challenge for the Bumi Hotel Surabaya to survive and win business competition
by presenting eco-friendly concepts in its business purposed to attract a good
attitude and image to customers.

The sampling technique was execute by using non-probability sampling by
purposive sampling method. The sample used in this study amounted to 200
respondents with the characteristics of respondents including among respondents
aged at least 20 years who lived in Surabaya and had stayed at Bumi Hotel
Surabaya, and were aware of the green hotel concept. Data were collected using a
questionnaire, then analyzed using SEM with the Lisrel program.

The results of the study proved that green marketing strategy has a
significant effect on attitude and hotel image; attitude and hotel image have a
significant effect on the intention to stay; green marketing strategy has a
significant effect on the intention to stay through attitude and hotel image.

The suggestion for Bumi Hotel Surabaya include are: efficiency towards
utilities at Bumi Hotel Surabaya so no waste in using water and other energy
sources; and so for promotional media should use social media influencer such as
endorsement from Instagrammer and YouTube.

Key Words: green marketing strategy, attitude, hotel image, intention to stay
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