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ABSTRAK 

 

maju saat ini, e-commerce sudah menjadi hal yang umum digunakan oleh 

masyarakat. Perkembangan teknologi semakin maju membuat seseorang memiliki 

perubahan dalam berbelanja dari berbelanja offline dan saat ini berubah menjadi 

online dengan kemudahan yang diberikan sehingga pengguna e-commerce terus 

mengalami peningkatan yang cukup pesat. Banyaknya peritel yang melakukan 

perdagangan online.  

Penelitian ini memiliki tujuan untuk mengetahui pengaruh subjective 

norms, personal innovativeness, dan perceived enjoyment terhadap intention to 

use. Penelitian ini merupakan penelitian kausal. Teknik pengambilan sampel 

dalam penelitian ini menggunakan teknik non probability sampling dengan 

menggunakan cara purposive sampling. Obyek dari penelitian ini yaitu konsumen 

yang berminat untuk menggunakan Alfacart di Surabaya dengan sampel yang 

digunakan sebesar 120 responden. Alat pengumpulan data yang digunakan yaitu 

menggunakan kuisioner. Teknik analisis data dalam penelitian ini menggunakan 

Structural  Equation Model yang dibantu dengan menggunakan program Lisrel. 

Hasil penelitian  ini menunjukkan bahwa subjective norm berpengaruh signifikan 

terhadap perceived enjoyment, subjective norm berpengaruh signifikan terhadap 

intention to use, personal innovativeness berpengaruh signifikan terhadap 

perceived enjoyment, personal innovativeness berpengaruh signifikan terhadap 

intention to use, perceived enjoyment berpengaruh signifikan terhadap intention to 

use pada Alfacart di Surabaya. 

  

 

Kata Kunci: Subjective Norm, Personal Innovativeness, Perceived Enjoyment, 

Intention to Use 
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ABSTRACT 
 

In today's advanced era, e-commerce has become a common thing used by 

the public. Increasingly advanced technological developments make a person have 

a change in shopping from offline shopping and now it turns into online with the 

convenience provided so that e-commerce users continue to experience rapid 

increases.Many retailers are trading online. 

This study aims to determine the influence of subjective norms, personal 

innovativeness, and perceived enjoyment on the intention to use. This research is 

a causal study. The sampling technique in this study uses non-probability 

sampling techniques using purposive sampling. The object of this study is 

consumers who are interested in using Alfacart in Surabaya with a sample of 120 

respondents. The data collection tool used is using questionnaires. The data 

analysis technique in this study uses the Structural Equation Model which is 

assisted by using the Lisrel program. The results of this study indicate that 

subjective norms significantly influence perceived enjoyment, subjective norms 

significantly influence the intention to use, personal innovativeness has a 

significant effect on perceived enjoyment, personal innovativeness has a 

significant effect on intention to use, perceived enjoyment has a significant effect 

on the intention to use on Alfacart in Surabaya. 

 

 

Keywords: Subjective Norm, Personal Innovativeness, Perceived Enjoyment, 

Intention to Use 
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