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ABSTRAK

Geovanny Fransisca. 1423015049. Sikap Pedagang Pasar Wonokromo
Surabaya Mengenai Program Corporate Social Responsibility PT. Telkom
Indonesia “TPA dan PPT (PAUD) Ceria”.

Penelitian dengan judul Sikap Pedagang Pasar Wonokromo
Surabaya Mengenai Program Corporate Social Responsibility PT. Telkom
Indonesia “TPA dan PPT (PAUD) Ceria”. Program CSR merupakan salah
satu bentuk kepedulian dan tanggung jawab perusahaan terhadap
masyarakat sekitar lingkungan perusahaan. Program CSR merupakan salah
satu kerja seorang Public Relations untuk memberikan informasi,
mempengaruhi, dan mengubah sikap masyarakat terhadap perusahaan.

Sikap ditinjau dari tiga komponen yaitu kognitif, afektif dan
konatif yang berdasarkan indikator CSR yaitu people dan profit. PT.
Telkom Indonesia telah melakasanakan program Corporate Social
Responsibility (CSR) “TPA dan PPT (PAUD) Ceria”, oleh karena itu
diperlukan evaluasi untuk melihat bagaimana Sikap keseluruhan Pedagang
Pasar Wonokromo Surabaya mengenai program Corporate Social
Responsibility (CSR) “TPA dan PPT (PAUD) Ceria” yang dilaksanakan
oleh PT. Telkom Indonesia.

Penelitian ini merupakan penelitian kuantitatif deskriptif. Peneliti
menggunakan metode penelitian survei dan kuesioner sebagai alat untuk
pengumpulan data. Hasil dari penelitian ini menunjukkan bahwa Sikap
Pedagang Pasar Wonokromo Surabaya Mengenai Program Corporate
Social Responsibility (CSR) “TPA dan PPT (PAUD) Ceria” dinyatakan
positif. Pedagang Pasar Wonokromo Surabaya mengetahui, menyukai dan
ikut berperan aktif dalam program CSR.

Kata Kunci : Sikap, CSR TPA dan PPT (PAUD) Ceria, Pedagang Pasar
Wonokromo.
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ABSTRACT

Geovanny Fransisca. 1423015049. Traders Attitude Regarding Corporate
Social Responsibility Program Conducted by PT.Telkom Indonesia “TPA
and PPT (PAUD) Ceria” At Wonokromo Market in Surabaya.

The research entitled: Traders Attitude Regarding Corporate
Social Responsibility Program Conducted By PT. Telkom Indonesia “TPA
and PPT (PAUD) Ceria” At Wonokromo Market in Surabaya. CSR
Program is considered as a form of company’s concern and responsibility
towards the society which lives in an environment sphere of the company
itself. Likewise, the CSR Program reckoned as a job or duty of a Public
Relations to provide information, influenced, and to change society’s
attitude towards a company.

Furthermore, attitude viewed from three different components
which are cognitive, affective, and conative according to CSR indicators,
such as people and profit. PT. Telkom Indonesia has enforced it’s CSR
Program named “TPA and PPT (PAUD) Ceria”. Therefore, evaluation is
required to see how the overall attitude of traders regarding Corporate
Social Responsibility Program Conducted by PT. Telkom Indonesia “TPA
and PPT (PAUD) Ceria” at Wonokromo Market located in Surabaya.

Moreover, this research is considered as quantitative with
descriptive-based research. R esearcher utilizes a survey as a research
method and questionnaire as an instrument to collect data. The result of this
research has pointed out that Traders Attitude Regarding Corporate Social
Responsibility Program Conducted by PT. Telkom Indonesia “TPA and
PPT (PAUD) Ceria” At Wonokromo Market in Surabaya stated as positive.
Traders at Wonokromo Market located in Surabaya has been discovered to
be aware, favoured, and decided to be participating in that CSR program.

Keywords : Attitude, CSR TPA and PPT (PAUD) Ceria, Wonokromo
Market traders.


