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ABSTRAK 

 

Fransiska Mayanti Deviana. NRP 1423015087. SIKAP WARGA 

KAMPUNG HERBAL GENTENG CANDIREJO SURABAYA 

MENGENAI CORPORATE SOCIAL RESPONSIBILITY (CSR) 

“KAMPUNG UKM DIGITAL” PT TELEKOMUNIKASI INDONESIA 

DIVISI REGIONAL V. 

 

Penelitian ini dilakukan untuk mengetahui bagaimana sikap warga 

kampung herbal RT 02 Genteng Candirejo Surabaya mengenai Corporate 

Social Responsibility (CSR) “Kampung UKM Digital” yang dilaksanakan 

oleh PT Telekomunikasi Indonesia  Divisi Regional V. Lokasi penelitian 

dilaksanakan di Genteng Candirejo yang merupakan kawasan terbesar 

UKM dengan produk makanan dan minuman herbal di Surabaya. Program 

CSR ini dilaksanakan bertujuan untuk meningkatkan penjualan dan 

pendapatan warga Kampung Herbal melalui pemanfaatan TIK (Teknologi 

Informasi dan Komunikasi) dan mampu berkontribusi dalam pembangunan 

ekonomi di Indonesia dengan kegiatan pemberdayaan masyarakat. 

Penelitian ini menggunakan grand theory Stimulus – Organism – Response 

(S-O-R) dengan efek yaitu sikap. Sikap diukur melalui tiga komponen yaitu 

kognitif, afektif, dan konatif dengan elemen CSR triple bottom line yaitu 

profit, people, dan planet. Metode yang digunakan dalam penelitian adalah 

pendekatan kuantitatif tipe deskriptif dengan menggunakan metode survei 

yaitu membagikan kuesioner kepada responden. Hasil dalam penelitian 

menunjukkan sikap warga Kampung Herbal RT 02 Genteng Candirejo 

Surabaya mengenai program CSR “Kampung UKM Digital” adalah positif. 

Artinya response warga mengenai kegiatan ini adalah baik dengan 

mengetahui, menerima dan menjalankan program CSR.  

 

Kata Kunci: Sikap, Triple Bottom Line, Corporate Social Responsibility, 

Kampung UKM Digital, PT Telekomunikasi Indonesia Divisi Regional V. 
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ABSTRACT 

 

Fransiska Mayanti Deviana. NRP 1423015087. THE BEHAVIOR OF 

RESIDENTS OF KAMPUNG HERBAL IN RT 02 GENTENG 

CANDIREJO SURABAYA ABOUT CORPORATE SOCIAL 

RESPONSIBILITY (CSR) “KAMPUNG UKM DIGITAL” PT 

TELEKOMUNIKASI INDONESIA REGIONAL DIVISION V. 

 

This research was conducted to find out how the behavior of residents of 

Kampung Herbal in RT 02 Genteng Candirejo Surabaya about Corporate 

Social Responsibility (CSR) “Kampung UKM Digital” owned by PT 

Telekomunikasi Indonesia Regional Division V. The location of the 

research was carried out in Genteng Candirejo which is the largest area 

of small and medium enterprises with herbal food and beverages in 

Surabaya city. The CSR program was implemented to increasing the sales 

and income of the residents through the use of ICT (Information and 

Communication Technology) and being able to contribute to economic 

development in Indonesia with community empowerment activities. This 

research was used grand theory of Stimulus-Organism-Responses (S-O-R) 

with effect is behavior. Behavior was measured through three components, 

which are cognitive, affective, and conative with CSR elements of the triple 

bottom line which are profit, people, and planet. The methods was used in 

this research is descriptive quantitative approach using the survey methods 

which is distributing questionnaires to respondents. The results of this 

research showed the behavior of residents of Kampung Herbal in RT 02 

Genteng Candirejo Surabaya about CSR programs “Kampung UKM 

Digital” is positive . That means the response of residents about this 

activity is good by knowing, accepting and implementing it.  

 

Keywords: Behavior, Triple Bottom Line, Corporate Social Responsibility, 

Kampung UKM Digital, PT Telekomunikasi Indonesia Regional Division 
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