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ABSTRAK 

 

Alexsandra Quinezzia Angelina. NRP 1423014067. Pengaruh Event “Shop 

‘Til U Drive” Terhadap Citra Pakuwon Mall Pada Member PG Card. 

 

Penelitian ini bertujuan untuk mengetahui bagaimana pengaruh event “Shop 

‘Til U Drive” terhadap citra Pakuwon Mall pada member PG Card. Event 

“Shop ‘Til U Drive” diselenggarakan sejak tahun 2012, namun sampai 

sekarang masih ada beberapa kendala yang berkaitan dengan pelayanan dari 

pihak Pakuwon Mall mengenai event “Shop ‘Til U Drive” yang meresahkan 

member PG Card. Maka penelitian ini menggunakan karakteristik event 

untuk mengukur kelayakan atau keefektifan event “Shop ‘Til U Drive”, yaitu 

keunikan, perishability, intangibility, suasana dan pelayanan, serta interaksi 

personal. Sedangkan untuk mengukur citra Pakuwon Mall pada member PG 

Card positif atau negatif dengan menggunakan elemen citra perusahaan, yaitu 

primary impression, familiarity, perception, preference, dan position. 

Penelitian ini merupakan penelitian kuantitatif eksplanatif untuk melihat 

pengaruh variabel X terhadap variabel Y. Menggunakan metode survei 

dengan kuisioner sebagai alat pengumpulan data dan pernyataan responden 

diukur dengan skala likert. 

 

Kata kunci: Event, Citra Perusahaan, Shop ‘Til U Drive, Pakuwon Mall, PG 

Card 
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ABSTRACT 

 

Alexsandra Quinezzia Angelina. NRP 1423014067. Influence of "Shop" Til 

U Drive" Event Against Pakuwon Mall’s Image On PG Card Member. 

 

This research aims to determine the influence of the "Shop ‘Til U Drive" 

event on the image of Pakuwon Mall on PG Card members. The event "Shop 

‘Til U Drive" was held since 2012, but until now there are still a number of 

obstacles related to the services of the Pakuwon Mall regarding the "Shop 

‘Til U Drive" event that troubles PG Card members. So this research uses 

event characteristics to measure the feasibility or effectiveness of the "Shop 

‘Til U Drive" event, such as uniqueness, perishability, intangibility, 

atmosphere and service, and personal interaction. Whereas to measure the 

image of Pakuwon Mall on PG Card members whether it's positive or 

negative  is by using elements of company image, such as primary 

impression, familiarity, perception, preference, and position. This research is 

an explanative quantitative research to see the influence of variable X on 

variable Y. Using survey methods with questionnaires as a tool for collecting 

data and respondent statements measured by a Likert scale. 
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