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ABSTRAK 

Nanda Cynthia Lestari. NRP. 1423015071. Pengaruh Program Corporate Social 

Responsibility Kampung Jamur Tiram terhadap Corporate Image PT. Campina 

Ice Cream Industry di RW 10 Kelurahan Karah Surabaya. 

  

Penelitian ini bertujuan untuk mengetahui pengaruh program corporate 

social responsibility Kampung Jamur Tiram terhadap corporate image PT. 

Campina Ice Cream Industry pada masyarakat di RW 10 Kelurahan Karah 

Surabaya. PT. Campina Ice Cream Industry merupakan perusahaan es krim 

terbesar di Indonesia. PT. Campina Ice Cream Industry tidak hanya ingin 

memiliki corporate image hanya sebagai perusahaan es krim biasa, namun 

sebagai green company dimana bisnisnya berlandaskan asas 3P (profit, people, 

dan planet), maka dari itu PT. Campina Ice Cream Industry mengembangkan 

CSR dalam bidang lingkungan. Penelitian ini menggunakan pendekatan 

kuantitatif dengan jenis penelitian eksplanatif. Metode yang dipakai dalam 

penelitian ini adalah metode survei eksplanatif yang kuesioner respondennya akan 

diukur menggunakan skala likert. Indikator pengukur CSR dalam penelitian ini 

adalah (profit, people, dan planet), sedangkan indikator pengukur corporate 

image dalam penelitian ini adalah primary impression, familiarity, perception, 

preference dan position. Hasil dari penelitian ini adalah terdapat hubungan yang 

kuat antara program CSR Kampung Jamur Tiram dengan corporate image PT. 

Campina Ice Cream Industry yang artinya program CSR yang diuji berpengaruh 

terhadap corporate image. Hal ini dapat dijelaskan bahwa program CSR 

Kampung Jamur Tiram mendapatkan penilaian yang baik, maka corporate image 

PT. Campina Ice Cream Industry akan mendapatkan penilaian yang positif. 

  

 

Kata Kunci: CSR, Corporate Image, Kampung Jamur Tiram 
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ABSTRACT 

Nanda Cynthia Lestari. NRP. 1423015071. The Influence of Corporate Social 

Responsibility’s  Program Oyster Mushroom Village to PT. Campina Ice Cream 

Industry’s Corporate Image at RW 10 Kelurahan Karah Surabaya. 

  

This study aims to determine the influence of corporate social 

responsibility’s program  Oyster Mushroom Village to PT. Campina Ice Cream 

Industry’s corporate image at RW 10 Kelurahan Karah Surabaya. PT. Campina 

Ice Cream Industry is the largest ice cream company in Indonesia. PT. Campina 

Ice Cream Industry does not only want to have a corporate image just as regular 

ice cream company, but as a green company where the business is based on the 

principle of 3P (profit, people and planet), therefore PT. Campina Ice Cream 

Industry developing CSR in the environmental field. This study uses a 

quantitative approach to the type of explanatory research. The method used in this 

study was a questionnaire survey explanatory method  respondents will be 

measured using a likert scale. Indicators measuring CSR in this study were (profit, 

people, and planet), while the indicator measuring corporate image in this research 

isprimary impression, familiarity, perception, preference, and position. The results 

of this study are there is a strong relationship between CSR’s program Oyster 

Mushroom Village with PT. Campina Ice Cream Industry’s corporate image, 

which means CSR program being tested an influence the corporate image. This 

can be explained that CSR’s program  Oyster Mushroom  Village get good 

ratings, the PT. Campina Ice Cream Industry’s corporate image will get a positive 

assessment. 

  

 

Keywords: CSR, Corporate Image, Oyster Mushroom Village 


