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ABSTRAK 

 

Niat pembelian konsumen di suatu toko ritel dipengaruhi salah 

satunya oleh country of origin. Akan tetapi, tidak hanya country of origin 

yang menjadi bahan pertimbangan konsumen dalam melakukan pembelian, 

disamping hal tersebut konsumen juga melihat store image daripada toko 

tersebut. Penelitian ini bertujuan untuk meneliti pengaruh country of origin 

dan store image terhadap niat beli konsumen Uniqlo di Surabaya dengan 

product evaluation sebagai mediasi. 
Sampel yang digunakan berjumlah 200 orang responden yang 

merupakan konsumen produk Uniqlo di Surabaya. Metode yang digunakan 

adalah Non Probability Sampling jenis Convenience Sampling .Data 

dikumpulkan dengan menggunakan kuesioner. Teknik analisis yang 

digunakan adalah structural equation model. Hasil penelitian ini 

menunjukkan bahwa country of origin dan store image ditemukan 

berpengaruh signifikan terhadap product evaluation dan purchase intention 

konsumen. 
 

Kata Kunci: Country Of Origin; Store Image; Product Evaluation; 

Purchase Intention. 
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ABSTRACT 

 

The purchase intentions of consumers in a retail store is affected by 

one country of origin. However, not only the country of origin that became 

the consumer consideration in making purchases, in addition to these 

consumers also see store image than the store. This research aims to 

examine the influence of country of origin and store image against 

consumer buying intentions Uniqlo in Surabaya with product evaluation as 

mediation. 
The sample used amounted to 200 people respondent who are 

consumers Uniqlo in Surabaya. The method used is Non Probability 

Sampling type Convenience Sampling. Data were collected using a 

questionnaire. The technique used is the analysis of structural equation 

models. The results of this study indicate that the country of origin and store 

image found influential significantly to product evaluation and consumer 

purchase intent. 

 

Keywords: Country Of Origin; Store Image; Product Evaluation; 

Purchase Intention. 

 

 


