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ABSTRACT 

 

In this study the researcher aims to examine the influence of 

Retailer Ethics Website variables, Trust in a Website and Attitude to 

Website against variable Purchase Intentions on Zalora online retail 

website in Surabaya. The method to be used in this research is by 

using survey method. Respondent data that will be used are 

consumers who have visited or do shopping on online retail Zalora 

in the last 3 months and this study used as many as 150 respondents. 

In this research will use the testing technique with Structual 

Equation Model (SEM) method and will be tested using Lisrel 8.80 

program. 

In this research shows that Retailer Website Ethics has 

influence to Trust in a Website, Attitude to Website and Purchase 

Intentions. And the Trust in a Website variables do not have 

influence on the variable Attitude to Website. Based on the results of 

research that has been done by researchers, it can be suggested to 

the online retailer Zalora to better in paying attention to the ethics 

and responsibility of the general performance of online retail website 

sites. And also build a good relationship with consumers so that 

consumers feel more comfortable when visiting and shopping at 

online retail website Zalora. 

 

Key Words: Retailer Website Ethics, Trust in a Website, Attitude to 

Website, Purchase Intentions 
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ABSTRAK 

 

Dalam penelitian ini peneliti bertujuan untuk menguji 

perngaruh dari variabel Retailer Website Ethics, Trust in a Website 

dan Attitude to Website terhadap variabel Purchase Intentions pada 

website retail online Zalora di kota Surabaya. Metode yang akan 

digunakan dalam penelitian ini adalah dengan menggunakan metode 

survei. Data responden yang akan digunakan adalah konsumen yang 

pernah berkunjung atau melakukan belanja pada retail online Zalora 

dalam waktu 3 bulan terakhir dan penelitian ini menggunakan 

sebanyak 150 responden. Pada penelitian ini akan menggunakan 

teknik pengujian dengan metode Structual Equation Model (SEM) 

dan akan di uji dengan menggunakan program Lisrel 8.80. 

Didalam penelitian ini menunjukan bahwa Retailer Website 

Ethics memiliki pengaruh terhadap variabel Trust in a Website, 

Attitude to Website dan Purchase Intentions. Serta variabel Trust in a 

Website tidak memiliki pengaruh terhadap variabel Attitude to 

Website. Berdasarkan hasil penelitian yang telah dilakukan peneliti, 

maka dapat disarankan kepada pihak retail online Zalora untuk lebih 

baik di dalam memperhatikan etika dan tanggung jawab dari kinerja 

umum situs website retail online. Dan juga membangun hubungan 

baik dengan konsumen agar konsumen merasa lebih nyaman pada 

saat mengunjungi dan berbelanja di website retail online Zalora. 

 

Kata Kunci: Retailer Website Ethics, Trust in a Website, Attitude to 

Website, Purchase Intentions  
 
 

 
 

 
 

 
 

 
 
 


