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PENGARUH KEPUASAN KERJA DAN KOMITMEN 
ORGANISASI TERHADAP KINERJA KARYAWAN 
SALES MARKETING PADA SHOWROOM MOBIL DI 

SURABAYA 
 

 

 ABSTRAK 

 
Kinerja karyawan memegang peranan penting dalam proses 

pencapaian tujuan perusahaan, sehingga setiap karyawan harus mampu 
bekerjasama dalam memperbaiki dan meningkatkan mutu pelayanan secara 
terus menerus demi mewujudkan tingkat kepuasan para pelanggannya 
Kinerja karyawan dapat diukur melalui kepuasan kerja dan komitmen 
organisasi. Penelitian ini bertujuan untuk meneliti pengaruh kepuasan kerja 
dan komitmen organisasi terhadap kinerja karyawan bagian sales-marketing 
pada showroom mobil di Surabaya. 

Sampel yang digunakan berjumlah 100 orang karyawan bagian 
sales-marketing pada showroom mobil di Surabaya. Data dikumpulkan 
dengan menggunakan kuesioner. Teknik analisis yang digunakan adalah 
analisis regresi linier berganda. Hasil analisis ini menunjukkan bahwa 
kepuasan kerja dan komitmen organisasional ditemukan berpengaruh positif 
dan signifikan terhadap kinerja karyawan bagian sales-marketing pada 
showroom mobil di Surabaya 

 
Kata Kunci: Kepuasan Kerja; Komitmen Organisasional; Kinerja 
Karyawan. 
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EFFECT OF WORK SATISFACTION AND 
ORGANIZATION COMMITMENT TO PERFORMANCE 

OF EMPLOYEES SALES MARKETING ON CAR 
SHOWROOM IN SURABAYA 

 
 

ABSTRACT 
 

The performance of the employees play an important role in the 
process of the achievement of the objectives of the company, so that every 
employee must be able to cooperate in improving the quality of service and 
improve continuously in order realize the level of satisfaction of the 
customers ' Performance can be measured through employee job 
satisfaction and organizational commitment. This research aims to examine 
the influence of job satisfaction and organizational commitment toward 
employee performance sales-marketing on car showroom in Surabaya. 

The sample used amounted to 100 employees sales-marketing on car 
showroom in Surabaya. Data were collected using a questionnaire. 
Analytical techniques used was multiple linear regression analysis. The 
results of this analysis shows that job satisfaction and organizational 
commitment found positive and significant effect against employee 
performance sales-marketing on car showroom in Surabaya 
 
Keywords: Job Satisfaction; Organizational Commitment; Employee 
Performance. 
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