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MOTTO 

“Just do your best, and let God do the rest!  

Rome 5:3-4 
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ABSTRAK 

Intangible assets adalah aset non moneter yang tidak memiliki 

bentuk fisik tetapi memberikan relevansi nilai bagi perusahaan. 

Intangible assets sangat penting peranannya karena memiliki arus kas 

bagi perusahaan. Semakin berkembangnya teknologi, tingkat 

intangible assets yang dimiliki perusahaan juga semakin meningkat.  

Cukup banyak intangible assets yang bisa diidentifikasi oleh 

perusahaan namun tidak dapat dimasukkan laporan keuangan karena 

sulitnya kriteria pengakuan dan pengukuran PSAK 19.  Tidak banyak 

laporan keuangan perusahaan yang mengungkapkan intangible assets, 

padahal intangible assets memegang peranan penting bagi perusahaan 

untuk mencapai keunggulan kompetitif.  

Intangible assets dalam penelitian ini diukur berdasarkan PSAK 

19 dan non PSAK 19 yang terdiri dari brand value dan pengungkapan 

R&D. PSAK 19 diukur dengan nilai intangible assets yang ada di 

dalam laporan keuangan. Non PSAK 19 yaitu R&D diukur dengan 

menggunakan variabel dummy, sedangkan brand value menggunakan 

metode content analysis. Nilai perusahaan diukur dengan Price to 

Book Value (PBV). Objek penelitian dalam penelitian ini adalah 

perusahaan-perusahaan yang masuk dalam Top 100 Most Valuable 

Brand di majalah SWA dan terdaftar di BEI tahun 2015-2016.  

Sampel perusahaan dipilih dengan teknik purposive sampling. 

Hasil penelitian membuktikan bahwa PSAK 19 dan R&D berpengaruh 

positif terhadap nilai perusahaan. Sedangkan brand value berpengaruh 

negatif terhadap nilai perusahaan. Hasil pengujian tambahaan 

meunjukkan bahwa perusahaan yang memiliki nilai brand value 

tertinggi versi SWA, Non PSAK 19 yaitu R&D mempunyai pengaruh 

yang lebih kuat terhadap nilai perusahaan dibandingkan intangible 

assets lainnya. Sedangkan perusahaan dengan nilai brand value 

terendah versi SWA, menunjukkan bahwa brand value mempunyai 

pengaruh negatif. 

 

Kata kunci: intangible assets, PSAK 19, brand value, R&D, PBV 
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ABSTRACT 

Intangible assets are non-monetary assets that have no physical 

form but provide value relevance for the company. Intangible assets 

are very important role because they have cash flow for the company. 

As technology grows, the company's intangible assets level also 

increases. Quite a lot of intangible assets that can be identified by the 

company but can not be included in the financial statements because 

of the difficulty of the recognition criteria and the measurement of 

PSAK 19. There are little financial statements of companies that 

reveal intangible assets, whereas intangible assets take an important 

part for companies to achieve competitive advantage. 

Intangible assets in this study were measured in accordance 

with PSAK 19 and non PSAK 19 consisting of brand value and R&D 

disclosure. PSAK 19 is measured by the value of intangible assets in 

the financial statements. Non PSAK 19 is R&D measured using 

dummy variable, while brand value using content analysis method. 

Company value is measured by Price to Book Value (PBV). The object 

of research in this study are the companies that entered the Top 100 

Most Valuable Brand in SWA magazine and listed on the BEI in 2015-

2016. 

The sample of the company was chosen by purposive sampling 

technique. The result of the research proves that PSAK 19 and R&D 

have positive significant to company value. While the brand value has 

significant negative to company value.. The result of the additional 

test proves that the company that has the highest brand value of SWA 

version, Non PSAK 19 that is R&D has a stronger influence on the 

company value than the other intangible assets. While the company 

with the lowest value of the brand value SWA, indicating that the 

brand value has a negative effect. 

 

Keywords: intangible assets, PSAK 19, brand value, R&D, PBV 


