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ABSTRAK 

 
Makalahinibertujuanuntukmengkajipentingnyaetikadalampraktikbisnis

padapasarritel modern.Etikabisnisadalahstandar-standarnilai yang 

menjadipedomanatauacuanmanajerdansegenapkaryawandalampengambilan

keputusandanmengoperasikanbisnisyang 

etik.Perubahanperdaganganduniamenuntutsegeradibenahinyaetikabisnis 

agar tatananekonomiduniasemakinmembaik. Di dalambisnispasarritel 

modern tidakjarangberlakukonseptujuanmenghalalkansegalacara. 

Bahkantindakan yang berbaukriminal pun ditempuh demi 

pencapaiansuatutujuan.Terjadinyaperbuatanterceladalamduniabisnistampak

nyatidakmenampakkankecenderungantetapisebaliknya, 

makinharimakinmeningkat. 

Salah satulangkahdalampelaksanaanpraktikbisnis yang 

beretikaadalahmenjalankanpraktikbisnisyang beretikapadapasarritel 

modern.Melaluipraktekbisnis yang beretika, makabanyakpembelajaran yang 

didapatkansehinggabisnis yang sehatdanberetikabisamenjadikenyataan. 

 

Kata kunci: etikabisnis, pasarritelmodern,praktikbisnis yang beretika 
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ASSESSING THE IMPORTANCE OF BUSINESS ETHICS IN 

PRACTICE IN MODERN RETAIL MARKET 

ABSTRACT 

 
This paper aims to examine the importance of ethics in business 

practices in the modern retail market. Business ethics are the standards of 

value that guide or reference managers and all employees in decision-

making and operating business ethics. Changes in world trade demands 

immediate repaired business ethics that improved world economic order. In 

the modern retail market business is not uncommon to apply the concept 

ends justify any means. Even smelling criminal action was taken for the 

business world but it does not seem to show the opposite trend, rising 

increasingly. 

One step in the implementation of ethical business practices are ethical 

business practices in the modern retail market. Through ethical business 

practices, so much so that the learning gained a sound and ethical business 

can become a reality. 

 

Keywords: business ethics, modern retail market, ethics business practices. 
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