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ABSTRAK

Bisnis online shopping telah menjadi salah satu jenis usaha yang
memiliki  prospek  cukup  baik  dimasaini. Untuk  bersaing,
MATAHARIMALL.COM membangun program yang lebih memudahkan
konsumen dalam mengakses situs MatahariMall.com dan menyediakan
berbagai jenis fashion. Penelitian ini bertujuan untuk menganalisis
Pengaruh Effort Expectancy, Performance Expectancy, Self-Efficacy online
shopping terhadap Repurchase Intention di MATAHARIMALL.COM
melalui kepuasan konsumen sebagai mediator. Teknik pengambilan sampel
yang digunakan adalah purposive sampling, dengan jumlah responden
sebanyak 180 orang konsumen MATAHARIMALL.COM di Surabaya.
Data yang dikumpulkan menggunakan kuesioner. Teknik analisis data yang
digunakan adalah analisis SEM dengan bantuan program LISREL. Hasil
analisis ini menunjukan bahwa Effort Expectancy, Performance Expetency,
Self-Efficacy memiliki pengaruh positif dan signifikan terhadap Repurchase
Intention di MATAHARIMALL.COM melalui kepuasan konsumen sebagai
mediator.

Kata Kunci: Effort Expectancy, Performance Expectancy, Self-Efficacy,

Repurchase Intention
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ABSTRACT

Online shopping business has become one type of business that
has a pretty good prospect in this time. To compete,
MATAHARIMALL.COM build a program that makes it easier for
consumers to access MatahariMall.Com site and provide various kinds of
fashion.This study aims to examine the Effort Expectancy, Performance
Expectancy, Self-Efficacy online shopping on Repurchase Intention at
MATAHARIMALL.COM through customer satisfaction as mediator. The
sampling technique used is purposive sampling, with the number of
respondents as many as 180 consumers MATAHARIMALL.COM in
Surabaya. Data collected using question naires. The data analysis
technique used is SEM analysis with the help of LISREL program. The
results of this analysis show that Effort Expectancy, Performance
Expectancy, Self-Efficacy has a positive and significant influence on
Repurchase Intention in MATAHARIMALL.COM through customer
satisfaction as mediator.

Keywords: Effort Expectancy, Performance Exposure, Self-Efficacy,

Repurchase Intention
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