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ABSTRAK 

 

E-commerce berkembang semakin pesat setelah jaringan internet 

mulai digunakan untuk kegiatan bisnis. Besarnya keunggulan e-commerce 

dibandingankan dengan transaksi konvensional membuat e-commerce 

menjadi sebuah gaya hidup baru. Tujuan peneltian ini adalah untuk 

mengetahui pengaruh perceived online retailer reputation, situational 

normality of online environment, trusting belief toward online retailer dan 

purchase intention. 

Teknik pengambilan sampel dalam penelitian ini menggunakan 

metode non probabilty sampling yang berarti dalam teknik ini pemilihan 

unit sampling dilakukan dengan mempertimbangkan syarat-syarat yang 

telah ditetapkan sebelumnya. Jenis metode yang digunakan adalah 

purposive sampling, yaitu metode teknik pengambilan sampel yang 

digunakan dengan pertimbangan tertentu. Sampel yang digunakan adalah 

sebanyak 140 calon konsumen Bukalapak di Surabaya. Teknik analisis 

data yang digunakan adalah structural equation modeling. Kesimpulannya 

adalah terbukti adanya pengaruh perceived online retailer reputation, 

situational normality of online environment terhadap purchase intention 

melalui trusting belieftoward online environment di Bukalapak. 

Kata Kunci : Perceived Online Retailer Reputation, Situational 

Normality of Online Environment, Trusting belief 

toward Online Retailer, Purchase Intention. 
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ABSTRACT 

 

Lately, growth of e-commerce was so fast after internet 

connection became one of tools on business trade. E-commerce was 

considered have much excellence than old style convention trade. This 

research is conducted to measure the influence of perceived online retailer 

reputation, situational normality of online environment, trusting belief 

toward online retailer dan purchase intention. 

This research using non probability sampling as method for 

collect data from questionnaire. Purposive sampling method is employed 

in this research, which means sampling unit selection is done in 

correspondance with preconditions stated before. The sample were 140 

comsumer of Bukalapak in Surabaya. Structural equation modeling used 

in this research as data analysis tools. The conclusions is the influence of 

perceived online retailer reputation, situational normality of online 

environment toward purchase intention through trusting belief toward 

online retailer in Bukalapak are proven. 

Keywords : Perceived Online Retailer Reputation, Situational Normality 

of Online Environment, Trusting belief toward Online 

Retailer, Purchase Intention. 
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