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Perbandingan Pengaruh Motivasi Belanja Terhadap Customer 

Satisfaction Melalui Utilitarian Value  di Hypermarket dan  

Pasar Tradisional Kota Surabaya 

 

ABSTRAK 

Penelitian ini bertujuan untuk mengetahui dan menganalisis 

perbandingan pengaruh motivasi belanja terhadap customer satisfaction 
melalui utilitarian value  di Hypermarket dan Pasar Tradisional Kota 

Surabaya. Penelitian ini merupakan jenis peneilitian kuantitatif yang 

menggunakan analisa berupa angka-angka dan perhitungan dengan metode 

statistik. Teknik pengambilan sampel dalam penelitian ini menggunakan 

non probability sampling, sampel yang digunakan sebanyak 100 

responden dengan 2 kali pengisian yang disesuaikan dengan 2 objek 

sebagai pembanding. Data dikumpulkan melalui alat bantu kuesioner dan 

selanjutnya diolah dengan teknik analisis regresi linear berganda 

menggunakan aplikasi IBM SPSS Statistics 23. 

Hasil penelitian ini menunjukkan bahwa Monetary Saving tidak 

berpengaruh positif terhadap Utilitarian Value di Hypermarket Kota 

Surabaya, Monetary Saving  berpengaruh positif terhadap Utilitarian 
Value di Pasar Tradisional Kota Surabaya, Convenience  berpengaruh 

positif terhadap Utilitarian Value di Hypermarket Kota Surabaya, 

Convenience tidak berpengaruh positif terhadap Utilitarian Value di Pasar 

Tradisional Kota Surabaya, Utilitarian Value berpengaruh positif 

Terhadap Customer Satisfaction di Hypermarket dan Pasar Tradisional 

Kota Surabaya, terdapat perbedaan Satisfaction pada Konsumen di 

Hypermarket dan Pasar Tradisional Kota Surabaya. 

 

Kata Kunci: Monetary Saving, Convenience , Utilitarian Value, 

Customer Satisfaction. 
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Comparison Effect of Shopping Motivation on Customer Satisfaction 

Through Utilitarian Value in Hypermarket and 

Traditional Market of Surabaya City 

 

ABSTRACT 

 

This study aims to determine and analyze the comparison 

influence of spending motivation on customer satisfaction through 

utilitarian value in Hypermarket and Traditional Market of Surabaya City. 
This research is a type of quantitative research that uses the analysis of 

numbers and calculations using statistical methods. Sampling technique in 

this study using non probability sampling, the sample used as much as 100 

respondents with 2 times the filling is adjusted with 2 objects as a 

comparison. Data were collected through questionnaires and then 

processed by multiple linear regression analysis using IBM SPSS Statistics 

23 application. 

 

The results of this study indicate that Monetary Saving has no 

positive effect on Utilitarian Value in Hypermarket of Surabaya City, 

Monetary Saving has positive effect on Utilitarian Value in Surabaya 

Traditional Market, Convenience has positive effect on Utilitarian Value 
in Hypermarket Surabaya, Convenience has no positive effect on 

Utilitarian Value in Traditional Market of Surabaya City, Utilitarian 

Value has positive influence on Customer Satisfaction in Hypermarket and 

Traditional Market of Surabaya City, there is difference of Satisfaction to 

Consumer in Hypermarket and Traditional Market of Surabaya City. 

 

 

Keywords: Monetary Saving, Convenience, Utilitarian Value,   Customer 

Satisfaction. 
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