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PENGARUH DISTANCE, CUSTOMER SATISFACTION,
PERCEIVED QUALITY, PERCEIVED PRICE, PERCEIVED
SERVICE QUALITY, STORE ASSORTMENT DAN
SOCIOECONOMICS TERHADAP STORE PATRONAGE
KONSUMEN GAP TUNJUNGAN PLAZA

ABSTRAK

Penelitian ini bertujuan untuk menjelaskan pengaruh
distance, customer satisfaction, perceived quality, perceived
price, perceived service quality, store assortment dan
socioeconomics terhadap store patronage konsumen GAP
Tunjungan Plaza Surabaya. Penelitian ini merupakan penelitian
hipotesis yang disertai pengujian statistik. Variabel penelitian
meliputi 7 variabel bebas dan satu variabel terikat. Jumlah
sampel penelitian sebanyak 100 sampel. Teknik analisis data
menggunakan regresi linier berganda.

Berdasarkan nilai determinasi berganda diketahui bahwa
distance, customer satisfaction, perceived quality, perceived
price, perceived service quality, store assortment dan
socioeconomics mempengaruhi store patronage dengan
pengaruh sebesar 68%. Temuan dalam penelitian ini
menunjukkan bahwa distance, customer satisfaction, perceived
quality, perceived service quality, store assortment dan
socioeconomics  berpengaruh  signifikan terhadap store
patronage konsumen GAP Tunjungan Plaza Surabaya.
Sedangkan perceived price tidak berpengaruh signifikan
terhadap store patronage konsumen GAP Tunjungan Plaza
Surabaya.

Kata Kunci: Distance; Customer Satisfaction; Perceived
Quality; Perceived Price; Perceived Service Quality; Store
Assortment; Socioeconomics; Store Patronage Konsumen;
GAP Tunjungan Plaza.
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THE INFLUENCE OF DISTANCE, CUSTOMER
SATISFACTION, PERCEIVED QUALITY, PERCEIVED PRICE,
PERCEIVED SERVICE QUALITY, STORE ASSORTMENT AND

SOCIOECONOMICS TOWARDS STORE PATRONAGE
CONSUMERS GAP TUNJUNGAN PLAZA

ABSTRACT

The purpose of this research is to identify the impact of
distance, customer satisfaction, perceived quality, perceived
price, perceived service quality, store assortment and
socioeconomics towards store patronage consumer at GAP
Tunjungan Plaza Surabaya. This research is hyphotested
research with statistict test. The research variables is seven of
independents variables and one dependent variable. The
number of sampling is 100 samples. Data analysis technique is
multiple regression.

According to the multiple determination showing that the
impact of distance, customer satisfaction, perceived quality,
perceived price, perceived service quality, store assortment
and  socioeconomics toward store patronage with
determination as 68%. The result of this research is showing
that distance, customer satisfaction, perceived quality,
perceived service quality, store assortment and socioeconomics
have impact significant towards store patronage at GAP
Tunjungan Plaza Surabaya. But, perceived price is not proved
impact significant toward store patronage at GAP Tunjungan
Plaza Surabaya.

Keywords : Distance; Customer Satisfaction; Perceived
Quality; Perceived Price; Perceived Service Quality, Store
Assortment; Socioeconomics; Store Patronage Consumer;
GAP Tunjungan Plaza.
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