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ABSTRAK 

ANALISIS PENGARUH GAYA HIDUP, HARGA, KUALITAS 
PRODUK, MEREK, PROMOSI, DAN KELOMPOK REFERENSI 

TERHADAP KEPUTUSAN PEMBELIAN SMARTPHONE 
BLACKBERRY DI SURABAYA 

Tujuan dari penelitian ini adalah untuk mengetahui pengaruh gaya 
hidup, harga, kualitas produk, merek, promosi, dan kelompok referensi, dan 
mengetahui faktor yang dominan mempengaruhi keputusan pembelian 
smartphone Blackberry di Surabaya. Sampel dalam penelitian ini adalah 
209 responden yang membeli sekaligus menggunakan smartphone 
Blackberry minimal 6 bulan pemakaian, berusia minimal 18 tahun, dan 
berdomisili di Surabaya. Pengambilan sampel menggunakan teknik non 
probability sampling dengan jenis purposive sampling. Metode 
pengumpulan data adalah survey lansung kepada konsumen smartphone 
Blackberry melalui pembagian kuesioner. Teknik analisis data yang 
digunakan adalah regresi linear berganda. Hasil penelitian menunjukkan 
bahwa gaya hidup, harga, kualitas produk, merek, promosi, dan kelompok 
referensi berpengaruh positif terhadap keputusan pembelian smartphone 
Blackberry di Surabaya. Akan tetapi, gaya hidup bukan merupakan faktor 
yang dominan mempengaruhi keputusan pembelian smartphone Blackberry 
di Surabaya, melainkan kelompok referensi. Kelompok referensi yang 
paling potensial adalah kelompok kawula muda, kelompok 
karyawan/pegawai, dan kelompok wiraswasta. 
 
Kata kunci: gaya hidup, harga, kualitas produk, merek, promosi, kelompok  

referensi, keputusan pembelian, smartphone, Blackberry 
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ABSTRACT 

INFLUENCE ANALYSIS OF LIFESTYLE, PRICE, PRODUCT 
QUALITY, BRAND, PROMOTION, AND GROUP REFERENCES 

TOWARD BLACKBERRY SMARTPHONES BUYING 
DECISIONS IN SURABAYA 

The purpose of this study was to determine the influence of lifestyle, 
price, product quality, brand, promotion, and the group references, and to 
find the dominant factor influence Blackberry smartphone buying decisions 
in Surabaya.The samples in this study were 209 respondents who purchased 
and using Blackberry smartphones at least 6 months of usage, 18 years old 
minimum, and live in Surabaya. The Sampling method used non-probability 
sampling with purposive sampling. Data collection method used direct 
survey to the customer through distribution of questionnaire. The data 
analysis technique of this research is multiple linear regression.The results 
showed that lifestyle, price, quality of product, brand, promotion, and group 
references have positive influence towards Blackberry smartphones buying 
decisions in Surabaya. However, lifestyle is not the dominant factor that 
influence buying decisions of Blackberry smartphones, except for group 
references. The larger potential of group references are group of young 
people, group of employees, and the self-employed group. 

Keywords: lifestyle, price, product quality, brand, promotion, group 
references, buying decisions, smartphones, Blackberry 
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