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PENGARUH FAKTOR SITUASIONAL TERHADAP SALES 

PROMOTION PURCHASE PRODUK TAS CHARLES & KEITH 

DI SURABAYA 

 

Abstrak  

 Perkembangan yang terjadi pada dunia fashion sangat kompleks. 

Dari berbagai macam pilihan produk fashion tas merupakan salah satu 

produk yang paling digemari oleh konsumen dan salah satu cara peritel 

untuk menarik perhatian konsumen adalah dengan melakukan sales 

promotion. Penelitian ini meneliti mengenai bagaimana faktor social 

surrounding, temporal perspective, task definition, physical surrounding 

dapat berpengaruh pada sales promotion purchase konsumen perempuan 

pada produk tas Charles & Keith. Penelitian ini termasuk jenis penelitian 

kuantitatif, teknik pengumpulan data dilakukan dengan cara menyebarkan 

kuesioner pada responden perempuan yang pernah berbelanja di outlet  

Charles & Keith. Populasi dalam penelitian ini adalah semua pelanggan 

outlet Charles & Keith yang tersebar di pusat-pusat perbelanjaan besar di 

Surabaya dengan teknik penarikan sampel non probability sampling. Teknik 

analisis data menggunakan analisis Regresi Linear Berganda dengan 

bantuan program SPSS 23. Hasil yang diperoleh dari penelitian ini adalah 

task definition merupakan variabel yang paling berpengaruh pada 

pembelian konsumen saat sales promotion berlangsung, variabel yang 

berpengaruh berkutnya adalah temporal perspective. dan diikuti variabel 

ketiga Phsycal surrounding, sedangkan social surrounding pada hasil 

penelitian ini menyatakan hasil yang tidak signifikan terhadap sales 

promotion purchase. 

Kata Kunci: Social Surrounding, Temporal Perspective, Task Definition, 

Physical Surrounding, Sales Promotion Purchase   
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THE EFFECT OF SITUALTIONAL FACTOR ON SALES 

PROMOTION PURCHASE CHARLES & KEITH BAG PRODUCK 

IN SURABAYA 

 

Abstrack  

 Development which happened in fashion world was very complex. 

Among the various option of fashion product, bag is one of the most 

popular products which favored by consumers and one way used by 

retailers to attract the attention of consumers by conducting sales 

promotion.This research aims to investigate how factors social 

surrounding, temporal perspective, task definition, and physical 

surrounding can affect sales promotion purchase female consumers on 

Charles & Keith bag product. This research includes quantitative research, 

data collection techniques done by distributing questionnaires to female 

respondents who shopped at outlet Charles & Keith. The population in this 

research were all customers of Charles & Keith outlets scattered on large 

shopping centers in Surabaya with non-probability sampling technique. 

Data were analyzed using linear regression analysis with SPSS 23. The 

results obtained from this study was task definition is the most influential to 

consumer buying behavior on sales promotion occured, the next influential 

variable is temporal perspective. Then followed by the third variable 

Phsysical surrounding, while social surrounding in this study imply 

unsignificant relation to sales promotion purchase.   

Keywords: Social Surrounding, Temporal Perspective, Task Definition, 

Physical Surrounding, Sales Promotion Purchase 

 


