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EFFECT OF FASHION INVOLVEMENT AND STORE ATMOSPHERE 

ON IMPULSE BUYING WITH POSITIVE EMOTION AS VARIABLE 

MEDIATION IN SOGO GALAXY MALL SURABAYA 

 

Andreas Sutanto 

Andreassutanto7@yahoo.com 

ABSTRACT 

 
Fashion involvement is someone with an interest in clothing 

products, while the store atmosphere is created by the emotional effects of 

the physical attributes of the store. Both can affect feelings of pleasure felt 

by a person to object to the behavior of impulse buying. The purpose of this 

study is to explain the influence of fashion involvement against impulse 

buying taking into account positive emotion and store atmosphere. The 

research object SOGO Department Store in Galaxy Mall Surabaya. The 

research variables include: fashion involvement, store atmosphere, positive 

emotion, and impulse buying.  

The study design was causal by using 150 sample. Data analysis 

technique using Structural Equation Model. The findings in this study 

indicate that the fashion involvement proven effect on positive emotion. 

Store atmosphere proved effect on positive emotion. Positive emotion 

proved influential on impulse buying. Fashion involvement proved 

influential on impulse buying through a positive emotion. Store atmosphere 

proved influential on impulse buying through a positive emotion. 

Keywords: Fashion Involvement, Store Atmosphere, Positive Emotion, 

Impulse Buying, SOGO Department Store 
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ABSTRAK 
 

Fashion involvement merupakan ketertarikan seseorang dengan 

suatu produk pakaian, sedangkan store atmosphere adalah efek emosional 

yang diciptakan oleh atribut fisik toko. Keduanya dapat mempengaruhi 

perasaan senang yang dirasakan oleh seseorang terhadap obyek dengan 

perilaku impulse buying. Tujuan penelitian ini adalah menjelaskan pengaruh 

dari fashion involvement terhadap impulse buying dengan 

mempertimbangkan faktor store atmosphere dan positive emotion. Obyek 

penelitian SOGO Department Store di Galaxy Mall Surabaya. Variabel 

penelitian meliputi : fashion involvement, store atmosphere, positive 

emotion, dan impulse buying.  

Desain penelitian adalah kausal dengan menggunakan 150 sampel 

penelitian. Teknik analisis data menggunakan Structural Equation Model. 

Temuan dalam penelitian ini menunjukkan bahwa fashion involvement 

terbukti berpengaruh terhadap positive emotion. Store atmosphere terbukti 

berpengaruh terhadap positive emotion. Positive emotion terbukti 

berpengaruh terhadap impulse buying. Fashion involvement terbukti 

berpengaruh terhadap impulse buying melalui positive emotion. Store 

atmosphere terbukti berpengaruh terhadap impulse buying melalui positive 

emotion.  

Kata kunci : Fashion Involvement, Store Atmosphere, Positive Emotion, 

Impulse Buying, SOGO Department Store 
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