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PENGARUH AROUSAL TERHADAP PURCHASE INTENTION 
DIMEDIASI OLEH PLEASURE  DAN  

SERVICE QUALITY PERCEPTION DI SURABAYA  
TOWN SQUARE  

Abstrak 

Perkembangan bisnis ritel ini dapat dilihat dari proses transisi ritel 
tradisional yang berkembang menjadi ritel modern. Salah satu tanda proses 
transisi ritel tradisional ke ritel modern dapat dilihat dari semakin 
banyaknya mall yang ada di kota Surabaya ini. Tujuan penelitian ini untuk 
mengetahui mengetahui pengaruh Arousal, Pleasure, Service Quality,dan
Purchase Intention  pada Surabaya Town Square (Sutos).  

Teknik pengambilan sampel yang digunakan adalah pemilihan 
sampel bertujuan (purposive sampling), yaitu tipe pemilihan sampel secara 
tidak acak yang informasinya diperoleh dengan menggunakan pertimbangan 
tertentu. Teknik analisis yang digunakan adalah uji Structural Equation 
Modelling (SEM) dengan program AMOS 

Berdasarkan perhitungan diketahui bahwa Arousal berpengaruh 
positif terhadap Pleasure konsumen yang berbelanja di Surabaya Town 
Square. Pleasure berpengaruh positif terhadap Service Quality konsumen 
yang berbelanja di Surabaya Town Square. Service Quality berpengaruh 
positif terhadap Purchase Intention konsumen yang berbelanja di Surabaya 
Town Square Arousal berpengaruh terhadap Purchase Intention dimediasi 
Pleasure dan Service Quality konsumen yang berbelanja di Surabaya Town 
Square 

Kata kunci : Arousal, Pleasure, Service Quality,dan Purchase Intention 
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THE EFFECT OF AROUSAL ON PURCHASE INTENTION 
MEDIATED BY PLEASURE AND SERVICE QUALITY 

PERCEPTION IN CASE OF SURABAYA TOWN SQUARE 

Abstract 

The development of retail business can be seen from the traditional 
retail trantition process that grew into modern retail. The increasing 
numberof mall in Surabaya is an indicator that trantition of traditional retail 
to the modern retail. The purpose of this study to determine the effect 
Arousal, Pleasure, Service Quality, and Purchase Intention in Surabaya 
Town Square (Sutos). 

The sampling used was purposive sampling, the type of sample 
selection certain considerations. The statistical method using to test the 
hypotesis is Structural Equation Modelling (SEM) with AMOS 

It is found that Arousal has positive effect on Pleasure, Pleasure 
has a positive effect on Perception Service Quality and Perception has a 
positive on Purchase Intention in case of Surabaya Town Square (Sutos) 

Key words: Arousal, Pleasure, Service Quality, and Purchase Intention 


