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ABSTRAK 
 

Perusahaan sebagai wajib pajak mempunyai kewajiban untuk 

membayar pajak. Bagi perusahaan, pajak adalah beban sehingga 

perusahaan melakukan penghematan pajak. Besar kecilnya 

penghematan pajak yang dilakukan perusahaan tergantung pada 

perencanaan pajak yang dilakukan. Perencanaan pajak yang agresif 

akan menimbulkan agresivitas pajak. Agresivitas pajak dapat 

dipengaruhi oleh corporate governance dan corporate social 

responsibility. Untuk mengetahui pengaruh corporate governance 

secara empiris, dilakukan pengujian dengan proksi ukuran dewan 

komisaris dan kepemilikan institusional. Untuk mengetahui pengaruh 

corporate social responsibility digunakan proksi pengungkapan 

CSR, nilai CSR dihitung berdasarkan checklist GRI 3.1. Agresivitas 

pajak akan diproksikan dengan Effective Tax Rate (ETR) yang 

mempunyai hubungan terbalik dengan agresivitas pajak. Ukuran 

perusahaan akan digunakan sebagai variabel kontrol untuk mencegah 

bias. Penelitian ini menggunakan metode regresi linier berganda 

dengan obyek perusahaan manufaktur yang terdaftar di BEI tahun 

2012-2014. 

Hasil analisis regresi menunjukkan bahwa variabel ukuran 

dewan komisaris tidak mempunyai arah pengaruh sesuai hipotesis 

dan tingkat signifikansinya rendah terhadap agresivitas pajak. Hal ini 

menunjukkan bahwa agresivitas pajak tidak dipengaruhi oleh ukuran 

dewan komisaris. Variabel kepemilikan instusional menunjukkan 

arah pengaruh yang sesuai hipotesis, yaitu positif tetapi tidak 

signifikan terhadap agresivitas pajak. Hal ini menunjukkan bahwa 

kepemilikan institusional tidak berpengaruh terhadap agresivitas 

pajak. Variabel pengungkapan CSR juga menunjukkan pengaruh 

yang sesuai hipotesis, yaitu negatif dan signifikan terhadap 

agresivitas pajak. Hal ini menunjukkan bahwa semakin banyak 

pengungkapan CSR yang dilakukan maka semakin rendah 

agresivitas pajak. 

 

Kata kunci: agresivitas pajak, corporate governance, ukuran dewan 

komisaris, kepemilikan institusional, corporate social responsibility, 

pengungkapan CSR 
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ABSTRACT 
 

Company as taxpayer have obligation to pay their income 

tax. But for the company, taxes are expenses, so they tried to saving 

in taxes that they supposed to pay. The amount of taxes that they 

saving in is depended on their tax planning. Aggressive tax planning 

will lead to tax aggressiveness. Tax aggressiveness can be influenced 

by corporate governance and corporate social responsibility. To test 

the influece of corporate governance empirically, corporate board 

size and institutional ownership is used as proxy of corporate 

governance. To test the influence of corporate social responsibility, 

corporate social responsibility disclosure is used as proxy and 

calculated using corporate responsibility disclosure index with GRI 

3.1 checklist as guide. Effective Tax Rate (ETR) is used as tax 

aggressiveness’ proxy that have contradictory relationship. 
Corporate size is used as control variable to prevent bias. This 

research use multiple linier regression analysis and the object of this 

research is manufacture companies in Indonesian Stock Exchange on 

2012-2014.  

The regression result showed that variable corporate board 

size didn’t have the same direction of influence as the hypothesis and 
the significance level is low. This showed that tax aggressiveness 

isn’t influenced by corporate board size. Variable institutional 

ownership showed the same direction of influence as the hypothesis, 

that institutional ownership have positive influence to tax 

aggressiveness but not significant. This showed that institutional 

ownership don’t affect tax aggressiveness. Variable corporate 
responsibility disclosure is showed the same direction of influence as 

the hypothesis, that corporate social responsibility disclosure have 

negative relationship with tax aggressiveness and significant. This 

result showed that if company disclose more corporate social 

responsibility, their tax aggressiveness is lower.  

 

Keywords: tax aggressiveness, corporate governance, corporate 

board size, institutional ownership, corporate social responsibility, 

corporate social responsibility disclosure 
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