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ABSTRAK

Penelitian ini bertujuan untuk mengetahui minat beli calon
konsumen Hygge di Surabaya. Dengan meneliti pengaruh dari health
consciousness, dan  personal attitude tethadap purchase intention calon
konsumen Hygge di Surabaya, diharapkan peneliti dapat menentukan
strategi-strategi untuk meningkatkan minat masyarakat Surabaya dan
meningkatkan penjualan produk Hygge. Pandemi COVID-19 merubah
gaya hidup masyarakat, sebelumnya memiliki kesadaran kesehatan yang
rendah. Setelah pandemi, masyarakat lebih aware dan sadar akan
kesechatannya dan mulai merubah gaya hidup mereka dengan
mengkonsumsi makanan dan minuman yang bergizi. Hygge adalah
Start-up business i Surabaya. Bisnis Hygge ini bertujuan untuk mengatasi
permasalahan sulit tidur dimana banyak orang (khususnya usia
produktif) mengalami kesulitan tidur (insomnia), sehingga ide bisnis
Hygge muncul untuk mengatasi permasalahan sulit tidur tersebut.
Metode penelitian yang digunakan dalam penelitian ini adalah metode
penelitian kuantitatif yang dilakukan di Surabaya dengan sampel
sebesar 126 responden. Proses penelitian skripsi dan pengambilan data
dilakukan dalam kurun waktu September 2023 hingga Februari 2024.
Teknik pengambilan sampel menggunakan teknik purposive sampling
dan teknik pengambilan data skripsi dilakukan menggunakan kuesioner
yang disebarkan secara online berdasarkan skala Likert. Teknik analisis
data yang digunakan adalah Regresi Linier Berganda menggunakan
IBM SPSS Statistic 26. Obyek yang diteliti adalah calon konsumen dati
Hygge di Surabaya. Hasil analisis regresi linier berganda menunjukan
bahwa variabel personal attitude memiliki pengaruh yang positif dan
signifkan  terhadap  parchase  intention, sedangkan variabel  bealth
conscionsness tidak memiliki pengaruh positif dan signifikan terhadap

purchase intention.

Kata Kunci : Health Consciousness, Personal Attitude, dan Purchase Intention



ABSTRACT

This study aims to determine the purchase intention of potential Hygge
consumers in Surabaya. By examining the influence of health consciousness, and
personal attitude on the purchase intention of potential Hygge consumers in
Surabaya, it is hoped that researchers can determine strategies to increase the interest
of Surabaya people and increase sales of Hygge products. The COVID-19
pandemic has changed people's lifestyles, previously they had low health awareness.
After the pandemic, people became more aware and conscions of their health and
began to change their lifestyles by consuming nutritions food and drinks. Hygge is a
start-up business in Surabaya. This Hygge business aims to overcome the problem
of sleeplessness where many people (especially productive age) have difficulty sleeping
(insomnia), so the Hygge business idea emerged to overcome the problem of
sleeplessness. The research method wused in this research is a quantitative research
method conducted in Surabaya with a sample of 126 respondents. The thesis
research process and data collection were carried out in the period September 2023
to February 2024. The sampling technique used purposive sampling technigune and
the thesis data collection technique was carried out using a questionnaire distributed
online based on a Likert scale. The data analysis technique used is Multiple Linear
Regression using IBM SPSS Statistic 26. The object under study is potential
customers of Hygge in Surabaya. The results of nmltiple linear regression analysis
show that personal attitude variables have a positive and significant effect on
purchase intention, while health consciousness variables do not have a positive and
significant effect on purchase intention.

KeyWord : Health Conscionsness, Personal Attitude, dan Purchase Intention.
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