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The i-1st of advertisements under analysis is in the

€ ^ 1  I  . 1 i _ . i  -  ^  ^ - , l l . ^ - .
.L \-/ _! _L \r $r -l-r r9 !rl-\,rs-L,

1 .  T i m e  -  p i e c e

l .  H o t e - L

3.  Magazrne Su-bscr ipc ion

4. T e 1ec onarcuni c ati- on

5.  Beverage

6. Automobile

7 .  Computer

3. Handpirone

9,  Moneta ! *y

1  O  ' ] t  r a n q n n r l -  a +  i  ^ i t

Rol-ex

I J l , 1 I  i  d . A \ r  T n n

Time Cus+uorc"eIs

BT

Heineken

r . \ ^ ; h ^ r ^ r ,
lJ G -Li1.a L,:, i_l

i IIIVI

n L i  I  i . - -
r r r - L I I i J i

IMF (AT C T)

, ^ 1 r . i  - ^  n . ;  * l . l * ^ ^
v r ,  i .  -L  r . i  cL  } ! i l_ . t__Lr Ics



l l l
1 f r ) t ] r - i ' - 1  1 - - o

T ; i ; r i l l i P i  . n / -
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Rolex Sdrrerti sesent
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Holiday IDn Ad'\rarti smnt
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Ti.[F Cus tomrs Adrrerli s@nt
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BT ldxr€rtissat
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Heineken Ad.\tsrti s 4Ent
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Daihatsu Sdrrert1 seut
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When you take ihe $/heel ol a new Oaiha|su. you ll be Coing more lhan iust firovrng, you lt be
movrng In a ner! direclion. Becauss at Daihatsu. we re thinktng beyond the autornooite
Making cornpacl cars designed especially for the conditons ol each communiiy is lust
lhe beginning. Daihatsu's goat is to crea(e cals hal enhance the litesvtes ot people
around the woid. Affordable. eanF-tnendty aulomobrles thal protect
lne envtronmenl and ils tjmtted lesources, And weve got tie technotogy
to Fraxe I haooer. W1h a toag h'StOrv Ol trec's'On engnae..ng,:oday's
uarhalsu aLlomobrie ,s t te culminalron ot  nea/ 'y 90 vears ol  Oedrcatron
to pedecting lne compact ca.. Advanced iechnology lor the way you tive today.
Thafs oaihatsu. More lhan iusi a car. a turn lor the bettar.
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I3M Advertissent
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Philips Adr6rlisaura?rf,
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IMF (AT e T) Ad\t€rtis€rFtrt
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AT&i lncernaiionalToll Flee is just the baic my company neeCs !o attracc overseas business. € afg,t.:
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Ctrinr Airlines Adriertl'smnt
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" I'really appreciated China Airlines' e-ttra effo rt

in sorting it all ortt for ne "

.1: Chiz:.1:r!!nes, we lool c1':er everJ Cet: i ! .

For you... l l 'e blossom every day.


