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ABSTRAK 

Heni Cahyani. NRP 1423019079. Pengaruh event Solo Imlek Festival terhadap City 

Branding kota Solo sebagai Kota Budaya pada masyarakat kota Solo. 

Solo Imlek festival merupakan event tahunan yang dilaksanakan pemerintah kota Solo. 

Event ini dilaksanakan untuk memperingati hari raya imlek umat khonghucu dari etnis 

cina, dengan adanya akulturasi budaya cina dan jawa didalamnya yang disajikan dalam 

bentuk rangkaian acara seperti gunungan kue keranjang dengan nama grebeg sudiro, 

pertunjukan barongsai, serta penampilan cap gomeh dengan mengenakan pakaian adat 

jawa. Selain itu event ini juga sebagai ajang pemersatu masyarakat antar etnis jawa dan 

cina yang ada di kota Solo, dengan pengadaan event dilaksanakan di pasar gede yang 

merupakan pusat perkampungan cina dan juga pusat perdagangan antar etnis cina dan 

jawa pada masa penjajahan. Penelitian ini bertujuan untuk menguji teori yang 

menjelaskan bahwa event dapat memberi pengaruh terhadap city branding. Event 

dinilai berdasarkan tiga indikator yaitu keunikan, perishability, intangibility. 

Sedangkan city branding dinilai berdasarkan indikator presence, place, pulse, people, 

prerequisites. Jenis penelitian ini eksplanatori dengan pendekatan kuantitatif. Metode 

yang digunakan dalam metode survei yang mengandung pertanyaan responden dan 

diukur dengan skala likert. Hasil dari penelitian ini menemukan bahwa terdapat 

pengaruh antara event “Solo Imlek festival” terhadap city branding Kota Solo sebagai 

Kota Budaya pada masyarakat Kota Solo. 

 

Kata kunci: Event, city branding, citra 
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ABSTRACT 

Solo Imlek Festival is an annual event that has been held by the government of the city. 

The event is held to commemorate The Confucian’s Chinese New Year of Chinese 

Ethnicity, with acculturation of Chinese and Javanese culture in it that is presented in 

a series of events such as a parade of basket cake mountains that’s called Grebeg 

Sudiro, Barongsai Show, and Cap Go Meh (the performers will wear Javanese 

traditional clothes). Furthermore, the event also held as a symbol of union between The 

Javanese and The Chinese citizens of Solo, and organized at Pasar Gede where The 

Central of Chinese Villages are located on, and it was also a Trade Center for both 

ethnics in the colonial era. This research is meant to be a testing theory that explains a 

particular event can give an impact on a city branding. The event is rated by three 

indicators which are uniqueness, perishability, intangibility. Whereas The City 

Branding is rated by presence, place, pulse, people, prerequisites. This kind of research 

is an explanatory with quantitative approach. It uses The Survey Method that contains 

respondent’s questionnaires and measured by Likert Scale. The result of the research 

shows that there is an impact of  The Solo Imlek Festival Event on the City Branding 

of Solo as The City of Culture towards the citizens of Solo City. 

 

Key  Words : Event, city branding,  image


