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ABSTRAK 

Tujuan penelitian ini adalah untuk mengetahui pengaruh information quality, 

product varierty dan delivery service terhadap kepuasan konsumen pengguna 

marketplace Sociolla di Indonesia. Jenis penelitian ini merupakan penelitian 

kuantitatif dengan populasi masyarakat Indonesia yang melakukan transaksi pada 

marketplace Sociolla. Penelitian ini menggunakan purposive sampling dengan 

jumlah sampel sebanyak 186 responden. Teknik pengumpulan data dalam 

penelitian menggunakan kuesioner melalui google form dan menggunakan skala 

likert. Teknik analisis data menggunakan regresi berganda dengan uji hipotesis 

menggunakan uji t. Hasil penelitian menunjukkan bahwa information quality dan 

product variety berpengaruh signifikan dengan arah positif terhadap kepuasan 

konsumen pengguna marketplace Sociolla di Indonesia, sedangkan delivery service 

tidak berpengaruh namun memiliki arah positif terhadap kepuasan konsumen 

pengguna marketplace Sociolla di Indonesia.  

Kata Kunci: Information Quality, Product Variety, Delivery Service, Kepuasan 

Konsumen  
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THE EFFECT OF INFORMATION QUALITY, PRODUCT VARIETY 

AND DELIVERY SERVICE ON CONSUMER SATISFACTION (AN 

EMPIRICAL STUDY OF THE SOCIOLLA MARKETPLACE IN 

INDONESIA) 

ABSTRACT 

The purpose of this study was to determine the effect of information quality, product 

variety and delivery service on consumer satisfaction using the marketplace 

Sociolla in Indonesia. This type of research is a quantitative study with population 

of Indonesian people who make transactions on the Sociolla marketplace. This 

study used purposive sampling with a total sample of 186 respondents. Data 

collection techniques in this study used a questionnaire via google form and used a 

likert scale. Data analysis techniques using multiple regression with hypothesis 

testing using the t test. The results showed that information quality and product 

variety had a significant positive effect on consumer satisfaction using the 

marketplace Sociolla in Indonesia, while delivery service had no effect but had a 

positive direction on consumer satisfaction using the marketplace Sociolla in 

Indonesia. 

Keywords: Information Quality, Product Variety, Delivery Service, Consumer 

Satisfaction 

 

 


