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ABSTRAK 

Rahel Siagian NRP. 1423019074. STUDI FENOMENOLOGI PERLAKU 

IMPULSIVE BUYIN DI KALANGAN FANGIRLS & FANBOYS K-POP DI 

INDONESIA. 

 

Pembelian impulsif terjadi saat seseorang menjadi konsumen yang tidak rasional, yaitu 

tidak mempertimbangkan manfaat dari produk yang hendak di konsumsinya dan hanya 

didorong rasa emosional. Perilaku impulsif sangat sering ditemui di kalangan penggemar K-

Pop karena rasa cinta dan loyalitas mereka pada sang idola. Perilaku ini ditandai dengan 

pembelian berbagai produk K-Pop tanpa mempertimbangkan harga dan manfaatnya.  Tujuan 

penelitian ini adalah untuk mengetahui pengalaman perilaku pembelian impulsif di kalangan 

penggemar K-Pop di Indonesia. Pendekatan penelitian yaitu kualitatif dengan jenis penelitian 

deskriptif dan metode penelitian melalui studi fenomenologi. Data dikumpulkan melalui 

wawancara mendalam terhadap enam orang informan dari fandom Army dan NCTzens. Hasil 

penelitian menunjukkan bahwa rasa cinta dan loyalitas yang membuat para fans ini rela 

mengeluarkan uang dan waktunya bagi sang idola. Di sisi lain, penelitian menemukan bahwa 

mereka tidak merasa bahwa tindakannya impulsif atau sama sekali tidak membawa keuntungan 

karena produk K-Pop tersebut bisa menjadi salah satu bentuk investasi yang dapat dijual 

kembali di masa depan.  

 

Kata Kunci: Belanja Impulsif, Pemaknaan, Electronic Word of Mouth, Fenomenologi, 
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ABSTRACT 

Rahel Siagian NRP. 1423019074. STUDI FENOMENOLOGI PERLAKU 

IMPULSIVE BUYIN DI KALANGAN FANGIRLS & FANBOYS K-POP DI 

INDONESIA. 

 

Impulsive buying occurs when someone becomes an irrational consumer, 

disregarding the benefits of the product they are about to consume and being solely driven by 

emotions. Impulsive behavior is often observed among K-Pop fans due to their love and 

loyalty towards their idols. This behavior is characterized by the purchase of various K-Pop 

products without considering their price and benefits. The aim of this research is to explore 

the experiences of impulsive buying behavior among K-Pop fans in Indonesia. The research 

approach is qualitative, employing a descriptive research design and utilizing 

phenomenological study methods. Data was collected through in-depth interviews with six 

informants from the Army and NCTzens fandoms. The findings of the research indicate that 

the love and loyalty felt by these fans lead them to willingly spend their money and time on 

their idols. On the other hand, the study also discovered that they do not perceive their 

actions as impulsive or entirely unprofitable, as K-Pop products can be seen as a form of 

investment that can be resold in the future.. 

Keywords: Impulsive Buying, Given Meaning e-WOM, Phenomenology,  

 

 

 

 

 

 

 

 

 

 

 

 


