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ABSTRAK

ANALISIS FAKTOR MINAT BELI KONSUMEN PADA ES KRIM
GHIACCIO

Es krim sangat digemari oleh masyarakat Indonesia yang dikenal sebagai
makanan penutup dan memiliki banyak jenis, bentuk, varian yang beredar. Pada
awalnya es krim berbentuk salju yang disantap bersama madu dan buah-buahan
hingga saat ini, es krim memiliki banyak perkembangan seiring pertumbuhan
zaman seperti sorbet, es krim susu dan gelato. Tujuan peneliti untuk mengetahui
minat beli konsumen dalam pembelian es krim terutama es krim Ghiaccio.
Responden yang digunakan sebanyak 114 orang. Alat uji analisis yang digunakan
adalah analisis faktor dengan uji Bartlett’s Test Of Sphericit dan uji Measure of
Sampling Adequancy. Hasil penelitian ini menunjukan bahwa faktor minat beli
konsumen dalam pembelian es krim ghiaccio memiliki 2 faktor yaitu faktor
ekstrinsik dan intrinsik. Jumlah ekstrinsik sebanyak 15 indikator, sedangkan

faktor intrinsik sebanyak 5 indikator.

Kata Kunci : Intrinsik, Esktrinsik, Minat Beli.
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ABSTRACT

ANALYSIS OF CONSUMER BUYING INTEREST FACTORS IN GHIACCIO
ICE CREAM

Ice cream is very popular with the people of Indonesia which is known as a
dessert and has many types, shapes and variants circulating. At first snow-shaped
ice cream eaten with honey and fruit until now, ice cream has developed over
time, such as sorbets, milk ice cream and gelato. The aim of the researcher is to
determine consumer buying interest in buying ice cream, especially Ghiaccio ice
cream. Respondents used as many as 114 people. The analytical test tool used is
factor analysis with the Bartlett's Test Of Sphericity and the Measure of Sampling
Adequacy test. The results of this study indicate that the buying interest of
consumers in purchasing ghiaccio ice cream has 2 factors, namely extrinsic
factors and intrinsic factors. There are 15 extrinsic indicator, while 5 intrinsic

indicator.

Keywords: Intrinsic, Extrinsic, Purchase Intention.
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