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ABSTRAK 

Produksi konten promosi pada era saat ini kerap berkembang dan berbagai 

media-media baru mulai bermunculan. Konten-konten promosi mulai dimanfaatkan 

dengan baik khususnya pada bidang perhotelan. Berbagai hotel di Indonesia mulai 

membentuk branding dan memasarkan produk atau jasa mereka melalui konten 

promosi yang dibuat dan diunggah pada media sosial Instagram dan TV Promo 

Hotel. 

Salah satu hotel yang menggunakan metode konten promosi tersebut yakni 

HARRIS-POP! Hotels & Conventions Gubeng Surabaya melalui divisi Marketing 

Communication. Divisi tersebut yang akan melakukan produksi konten promosi 

hotel mulai dari pra produksi hingga pasca produksi. Laporan kerja pratik ini akan 

menjabarkan terkait produksi konten promosi Hotel Harris Gubeng  

 

Kata Kunci: Marketing Communication, Produksi Konten Promosi, Instagram 
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ABSTRACT 

Production of promotional content in the current era is often developing 

and various new media are starting to emerge. Promotional content has begun to 

be put to good use, especially in the hospitality sector. Various hotels in Indonesia 

have begun to form branding and market their products or services through 

promotional content created and uploaded to social media Instagram and Hotel 

Promo TV.  

One of the hotels that uses the promotional content method is HARRIS-

POP! Hotels & Conventions Gubeng Surabaya through the Marketing 

Communication division. This division will produce hotel promotional content from 

pre-production to post-production. This practical work report will describe the 

production of promotional content for the Harris Gubeng Hotel 

 

Keywords: Marketing Communication, Production of Promotional Content, 

Instagram


