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ABSTRACT 

 

 

When the COVID-19 pandemic hit Indonesia in early 2020, people’s 

activities were limited due to government regulations to prevent the spread of the 

COVID-19 virus. The lifestyle that suddenly changed leads to a higher stress level. 

Ngelilin take this opportunity to open an online-based business with aromatic and 

aromatheraphy candles for the product. Various aspects are considered by the company 

as opening a new business, including the packaging of the products. Realizing the 

increase of plastic waste in Indonesia caused by the lifestyle of people that switched to 

online shopping, Ngelilin decided to contribute to reducing plastic waste by using 

environmentally friendly packaging or a green packaging. 

This study aims to determine the effect of Attitude Toward Green 

Packaging, Subjective Norm, and Perceived Behavioral Control on Purchase 

Intention for Ngelilin Products with Green Packaging. The population used in this 

study were men and women, aged 13 to 50 years, domiciled in Surabaya City, and 

understood green packaging or environmentally friendly packaging. The sample used 

in this study was 174 respondents and the sample was taken by purposive sampling 

technique. Sample data collection obtained by distributing online questionnaires via 

Google forms. This study used a quantitative method analyzed using multiple linear 

regression with IBM SPSS Statistics 25.0 software. The quality of the collected 

sample data is then tested using normality tests, validity and reliability tests, followed 

by classical assumption tests (multicollinearity tests, heteroscedasticity tests, and 

autocorrelation tests), F test, t test, and multiple regression analysis. The results of 

this study showed that each variable; Attitude Toward Green Packaging (X1), 

Subjective Norm (X2), and Perceived Behavioral Control (X3) have a positive and 

significant influence on Purchase Intention (Y) for Ngelilin products with green 

packaging. 

 

 

Keyword: Attitude Toward Green Packaging, Subjective Norm, Perceived Behavioral 

Control, Purchase Intention. 
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ABSTRAK 

 

Berawal dari pandemic COVID-19 yang melanda Indonesia 

pada awal tahun 2020 membuat pergerakan atau aktivitas masyarakat 

menjadi terbatas karena peraturan yang dikeluarkan oleh pemerintah 

untuk mencegah penyebaran virus COVID-19. Gaya hidup yang 

terpaksa dirubah membuat stress meningkatkan sehingga Ngelilin melihat 

hal ini sebagai peluang untuk membuka usaha berbasis online dengan 

produk lilin aromatic dan aromaterapi. Berbagai aspek diperhatikan oleh 

perusahaan, termasuk kemasan produk. Melihat peningkatan sampah 

plastic di Indonesia yang disebabkan gaya hidup masyarakat yang beralih 

berbelanja online, Ngelilin ingin berkontribusi mengurangi penumpukan 

sampah plastik dengan menggunakan kemasan yang ramah lingkungan 

atau green packaging. 

Penelitian ini bertujuan untuk mengetahui Pengaruh Attitude 

Toward Green Packaging, Subjective Norm, dan Perceived Behavioral Control 

Terhadap Purchase Intention Produk Green Packaging Ngelilin. Populasi 

yang digunakan dalam penelitian ini adalah pria dan wanita, berusia 13 

sampai 50 tahun, berdomisili di Kota Surabaya, dan memahami 

mengenai green packaging atau kemasan ramah lingkungan. Sampel yang 

digunakan sebanyak 174 responden dan pengambilan sampel dilakukan 

dengan teknik purposive sampling. Pengumpulan data dilakukan dengan 

menyebarkan kuesioner melalui Google form secara online. Penelitian ini 

menggunakan metode kuantitatif yang kemudian dianalisis 

menggunakan regresi linier berganda dengan software IBM SPSS Statistic 

25.0. Kualitas data sampel yang terkumpul kemudian diuji menggunakan 

uji normalitas, uji validitas dan reliabilitas, dilanjutkan dengan uji asumsi 

klasik (uji multikolinearitas, uji heteroskedastisitas, dan uji autokorelasi). 

Hasil dari penelitian ini menunjukkan bahwa masing-masing variabel; 

Attitude Toward Green Packaging (X1), Subjective Norm (X2), dan Perceived 

Behavioral Control (X3) memiliki pengaruh yang positif dan signifikan 

terhadap Purchase Intenion (Y) produk green packaging Ngelilin. 

 

 

Kata kunci: Attitude Toward Green Packaging, Subjective Norm, Perceived 

Behavioral Control, Purchase Intention. 




