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ABSTRAK 

 

 

Sikap adalah prediktor yang penting dari niat dalam menggunakan 

internet untuk membeli atau untuk mengadopsi e-commerce. Norma-norma 

subjektif yang sangat prediktif terhadap kemungkinan mengadopsi e-

commerce berdasarkan tekanan sosial dari orang-orang yang tidak dianggap 

penting. Dalam konteks belanja online, kemampuan diri mengarah kepada 

penilaian konsumen untuk berbelanja online. Penelitian ini bertujuan untuk 
mengetahui pengaruh attitude, subjective norm, dan perceived behavioral 

control terhadap continued use intention pada konsumen pakaian online di 

Surabaya. 

Pada penelitian ini yang dipakai adalah penelitian konklusif pada 

studi experimental atau causal research. Teknik pengambilan sampel yang 

digunakan adalah non probability sampling. Jenis metode yang digunakan 

adalah purposive sampling. Sampel yang digunakan berjumlah 100 orang 

yang membeli pakaian online di Surabaya. Data dikumpulkan dengan 

menggunakan kuesioner. Teknik analisis yang digunakan adalah analisis 

regresi linier berganda dengan bantuan program SPSS. Hasil analisis ini 

menunjukkan bahwa attitude, subjective norm, dan perceived behavioral 

control memiliki pengaruh yang signifikan terhadap continued use intention 
pada konsumen pakaian online di Surabaya. 

 

Kata Kunci: Attitude; Subjective Norm; Perceived Behavioral Control; 

Continued Use Intention. 
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THE INFLUENCE OF ATTITUDE, SUBJECTIVE NORM, AND 

PERCEIVED BEHAVIORAL CONTROL AGAINST CONTINUED USE 

INTENTION OF CLOTHING ONLINE CONSUMER IN SURABAYA 

 

ABSTRACT 

 

 

Attitude is an important predictor of intention in using the Internet to 

buy or to adopt e-commerce. Subjective norms are very predictive of the 
likelihood of adopting e-commerce based social pressure from those that 

are not specified are considered important. In the context of online 

shopping, making every effort towards to the self assessment of the 

consumer's ability to shop online. This research aims to know the influence 

of attitude, subjective norm, and perceived behavioral control against 

continued use of clothing online consumer intention in Surabaya. 

In this study used is the conclusive research on the study of 

experimental or causal research. Retrieval technique of sampling used is 

non probability sampling. The type of method used is the purposive 

sampling. A sample of 100 people who buy clothing online in Surabaya. 

Data were collected using a questionnaire. Analytical techniques used was 

multiple linear regression analysis with the help of the program SPSS. The 
results of this analysis indicate that the attitude, subjective norm, and 

perceived behavioral control has significant effects against continued use of 

clothing online consumer intention in Surabaya. 

 

Keywords: Attitude; Subjective Norm; Perceived Behavioral Control; 

Continued Use Intention. 
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