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ABSTRAK 

Tesalonika Daniar Prasetyaning Putri Jayamurti, NRP. 1423019057. Aktivitas 

Marketing Communication dalam Pengelolaan Akun Media Sosial The Grand 

Palace Department Store di Instagram 

Marketing communication adalah sebuah kegiatan dengan teknik komunikasi yang 

memiliki tujuan memberikan informasi perusahaan target pasarnya. The Grand 

Palace Department Store (TGP) merupakan perusahaan yang berada di bawah 

naungan PT. Berca Sportindo yang bergerak di industri retail. Penerapan aktivitas 

marketing communication TGP yaitu menggunakan media sosial Instagram sebagai 

wadah untuk menarik dan mengundang antusiasme pengikut aktif dari Instagram 

@thegrandpalace_sby yang saat ini sudah memiliki 3.040 followers dengan total 

2109 unggahan. Seiring dengan berkembangnya teknologi tentunya semakin 

berkembang pula strategi promosi yang dapat dilakukan. Semakin bagus dan 

menarik konten yang ditampilkan maka akan semakin meningkatkan daya tarik 

khalayak. Kegiatan pemasaran melalui media sosial Instagram yang dilakukan 

adalah dengan memaksimalkan penggunaan fitur Instagram feeds, Instagram story, 

Instagram reels, dan juga caption. 

Kata Kunci: Aktivitas Marketing Communication, The Grand Palace Department 

Store, Promosi, Media Sosial, Instagram 

 

 

 

 

 

 

 

 



 
 

xiv 
 

ABSTRACT 

 

Tesalonika Daniar Prasetyaning Putri Jayamurti, NRP. 1423019057. Marketing 

Communication Activities in Managing Social Media Accounts of The Grand 

Palace Department Store on Instagram 

Marketing communication is an activity with communication techniques that have 

the goal of providing information about the company's target market. The Grand 

Palace Department Store (TGP) is a company under PT. Berca Sportindo engaged 

in the retail industry. The implementation of TGP's marketing communication 

activities, namely using Instagram social media as a forum to attract and invite the 

enthusiasm of active followers from Instagram @thegrandpalace_sby, which 

currently has 3,040 followers with a total of 2109 uploads. Along with the 

development of technology, of course, the promotion strategies that can be carried 

out are also developing. The better and more interesting the content displayed, the 

more attractive the audience will be. Marketing activities through Instagram social 

media are carried out by maximizing the use of Instagram feeds, Instagram stories, 

Instagram reels, and also captions. 

Keywords: Marketing Communication Activities, The Grand Palace Department 

Store, Promotion, Social Media, Instagram


